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Welcome to the April, 2012 issue of Our 
Wonderful World, Florida’s leading green digital 
magazine. Our feature story, “Easter Tradi-
tions,” provides a fascinating and colorful 
insight into the history of the Easter Bunny and 
Easter Egg. This is a must read! Kudos to our 
one and only Sandra Frens for doing such a 
great job with this story.  

The 24th Annual Art Fest by the Sea held on the 
shores of beautiful Juno Beach was yet another 
very successful event with thousands of pa-
trons braving storm clouds to enjoy a spectacu-
lar springtime tradition �lled with magni�cent 
artwork, mouthwatering culinary selections 
from local vendors and live musical entertain-
ment. We tip our hats to producer Howard Allen 
and the good folks at the Northern Palm Beach 
Chamber of Commerce for another job well 
done.

Our very own Green Goddess enlightens us to 
“The Wonders of Essential Oils” in her Pearls of 
Wisdom column, which teaches us the numer-
ous health bene�ts from some of nature’s most 
powerful healing agents. The Goddess gives us 
another great article, “The Awesome Avocado,” 
which makes it ever so clear that we need to be 
eating this very special fruit. 

Richard Hawkins provides an educated insight 
into how America can quench its addiction for 
oil, and Mandy Nolan gives us some preventa-
tive “green”  solutions for those most insidious 

of little pests—TERMITES! Homeowners in 
Florida should take notice.  

Now just in case you ever wondered what an 
Energy Rater was but were too afraid to ask, 
Scott Ranck will tell you everything you need to 
know. On the business side of things, renowned 
sales trainer John Carr offers some great advice 
about building your client base through refer-
rals. Last, but not least, our friends at Sprouts! 
focus on “The Gift of Reading to a Child" and 
how that gift builds the foundation for their edu-
cation.  

Of course, we’ve got lots more, too. So, get 
clickin’ and enjoy the latest issue of Our 
Wonderful World!

Sincerely,      

Glenn
Glenn Swift, 
Editor in Chief
glenn@owwmedia.com

Sharon
Sharon Quercioli, 
President
sharon@owwmedia.com

 
     



by Sandra Frens

Ahh spring… The time of year when many children anxiously await for a 
cotton-tailed friend to deliver treasures of small toys, eggs and candy. 
Easter generally falls at the peak of spring when life is renewed from 
winter’s cold shadow and nature has begun to reinvigorate our world with 
her beauty. When we think of Easter, many of the symbols that come to 
mind are brightly colored eggs, baskets �lled with goodies, and, of course, 
the mythical Easter Bunny. But how did this magical bunny get mixed in 

with Easter and what role does the egg play?  



As for the connection between the Easter Bunny 
and the Christian Easter celebration, the only fea-
sible link is the egg. Some Christians view the egg 
as symbolizing Jesus emerging from the tomb, 
which shares in the idea that all life comes from an 
egg. Eggs are thus equated as the seed of life. An-
other connection is that eggs used to be forbidden 
during the time of Lent. To mark the end of Lent, 
people would paint and decorate eggs, then eat 
them in celebration for Easter. 

The connection between candy and Easter again 
started with the link to the egg. Easter is the 
second biggest candy holiday, and it started with 
the introduction of the chocolate egg, which was 
introduced in Europe in the 19th century. Other 
egg-shaped candy, known as jelly beans, would 
later be invented and even have a biblical connec-
tion as being a modern form of Turkish Delight. 
Even another popular Easter treat, Peeps (yellow 
marshmallow candy), have the egg connection be-
cause they are in the shape of chicks.  

The idea of the Easter parade may not have the 
egg connection, but it does loosely tie into the reli-
gious aspect of Easter.  Originally it began in New 
York City when the common people would come 
out to see the wealthy return home from Easter 
church services. When these socialites traveled 
down the streets (elaborately dressed in their 
Sunday �nest hats and adornments), their stroll 
took on the appearance of a parade complete with 
spectators! This spectacle is where the song In 
your Easter bonnet with all the �lls upon it… 
(popularized by Fred Astaire and Judy Garland in 
the 1948 movie Easter Parade) has its roots. To this 
day in Manhattan, Easter parades (not of religious 
signi�cance) are still held, shutting down the city 
from 49th to 57th Street.

The imagery associated with Easter was solidi�ed 
during the Victorian Era, giving way to beautiful de-
pictions of spring, colored eggs and religious sym-
bols. Now that the imagery was in place, and, with 
the rise of the postage stamp, the stage was set for 
the �rst Easter Card greetings. The �rst Easter card 
was the idea of an English stationer who added a 
greeting to a drawing of a rabbit. In the beginning 
they started out as mere postcards, but today have 
transformed into an assortment of extravagant 
greeting cards that light up, have pop-ups, play 
music and even grow into �owers! Through the 
sending of greeting cards, the conventions sur-
rounding the Easter holiday �ourished and (in a 
sense) the greeting card was the seed (or egg) that 
helped this holiday spring to life in American cul-
ture.  

Easter Cards that can grow into �owers truly tie in all 
the aspects of this mishmash of traditions that make 
up the American Easter Holiday. The seeds in the 
cards represent life (mirroring the idea of the egg) 
and the growing �owers symbolize life renewed. If 
you would like to purchase seeded plantable Easter 
Cards and gifts, please visit: www.sproutem.com.

Before the existence of the religious celebration known as Easter, 
Spring Festivals were commonly held to venerate nature coming 
back to life: animals give birth to their young, trees and �owers 
come into bloom and birds begin to have an abundance of eggs. 
This time of fruitfulness was often associated with rabbits, hares 
and eggs because of their links to fertility.  

When it comes to the Easter Bunny, his roots are drawn back to an 
early German heritage. The earliest mention of the Easter Bunny is 
made in the 16th century. (Actually, he was not a bunny at all, but a 
hare called “Osterhase” or “Oscher Haws.”) The idea of this legend 
spread to America with the coming of German immigrants who 
settled the Pennsylvania Dutch country in the 1700s. Their children 
carried on the ritual of building nests in their hats and bonnets 
hoping for gifts of eggs laid by the hare.  These “nests” would be the 
prelude to the Easter Basket, and due to the abundance of rabbits, 
the story naturally evolved into the Easter Bunny.



by Glenn R. Swift

Thousands of patrons braved storm clouds on March 10 and 11 to enjoy a 
spectacular springtime tradition �lled with magni�cent artwork, mouthwater-
ing culinary selections from local vendors and live musical entertainment.

Stretching along the oceanfront along A1A in beautiful Juno Beach, Art Fest by the Sea has 
become a springtime tradition for South Florida residents and snowbirds alike. With 250 na-
tional and international �ne art and �ne craft exhibitors from more than 30 states and Canada, 
this highly regarded, juried art festival has become one of the most popular of its kind in the 
Sunshine State.

Produced by Howard Alan Events & American Craft Endeavors, this year’s festival brought to-
gether a number of longtime favorites along with some of the rising stars in the contemporary 
art scene. Life-size sculptures, spectacular paintings, one-of-a-kind jewels, photography, ce-
ramics, and much more truly made for one fabulous weekend.
For more information about ArtFest, please visit www.artfestival.com. 

Photography courtesy of Howard Alan Events



Photography courtesy of Howard Alan Events

April Davis, Artist
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Freshly cultivated and steam distilled, essential oils are life-
enhancing gifts from the plant kingdom, revered for centuries for 
their restorative properties to body, mind and spirit. Pure essen-
tial oils have become an important solution to the challenges 
facing modern lifestyles. 

Superior to all other supplements, Young Living's therapeutic-
grade essential oils deliver positive bene�ts to the body through 
smell, direct absorption into the skin and by normal digestive 
processes. Antiseptic, calming, stimulating and soothing, Young 
Living's essential oils bring balance to all systems of the body.

Recently, I have been speaking with several people who want to 
know more about alternative ways to promote a healthy lifestyle. 
The great news is that whether the oils are used as a bug repel-
lent or as a healing agent for stomach ache, cramps, stress or 
anxiety, there are many ways Young Living products can change 
your everyday life.  

Essential oil testimonials are an effective way of learning and 
sharing information. With this knowledge, we can take control of 

 our own personal health. I would like to share with you some of 
the different uses for these Young Living essential oils of which I 
have received many testimonials. I suggest to everyone to print 
out and laminate the different uses of Young Living Essential Oils 
so that we can show others how to begin replacing the chemical 
stuff in our medicine cabinets!

Remember not to expect the same results unless you are using 
Young Living Therapeutic Grade essential oils and supplements.  

To purchase Young Living essential oils or other Young Living 
products, go to www.youngliving.org/owwmedia and scroll 
down toward the bottom of the page.

"These statements have not been evaluated by the FDA. Prod-
ucts and techniques mentioned are not intended to diagnose, 
treat, cure or prevent any disease. Information provided here is 
in no way intended to replace proper medical help. Consult with 
the health authorities of your choice.”

by Sharon Quercioli
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• Neosporin/Bacitracin

• Aleve/Motrin

• Advil Sinus

• Tylenol PM

• Unisom

• Zyrtec/Claritin D

• Benedryl

• Calamine Lotion

• Dayquil/Nyquil
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• Motrin/Advil

• Midol

• Advil

• Ibuprofen

• Motrin

• Tylenol Arthritis

• Bengay

• Sleep Apnea Eze

• Breathe Right Strips

• Children's Tylenol

• Children’s Motrin

• Chloroseptic

• Imodium-AD

• Pepto-Bismol

• Mucinex

• Alli

• Azo Cranberry

• Neosporin/Bacitracin

• Mederma
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• Neutrogena
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• Bactine

• Proactiv/Clearasil

• Benedryl Topical

• Cortaid

• Cortizone-10

• Vagisil

• Unisom

• Tylenol PM

• Benedryl

• Stress & Anxiety

• Ultimate Stress Pills

• Zanaprin

Choose to fill your
“medicine” cabinets 
with fast, effective 
natural alternatives!

Young Living Essential Oils have 
over 150 Therapeutic/Medicinal-
Grade oils, which can be used for 
everyday issues from simple to 
severe. 

Do not be fooled by other essential 
oil companies that claim this.

Young Living has set the stan-
dard for the HIGHEST QUALITY 
oils on the market.

https://www.youngliving.org/owwmedia


 

Envy, the other side of 
Green – dark green, very 
dark green. Who among 

us hasn’t turned green with 
envy? The source may be differ-
ent for all of us. For example, big 
boobs, a Ferrari, a Swiss chalet, 
a loaf of bread, a roof.  

Envy is a human emotion and 
why this one was colored “green” 
in our lexicon is out of my reach. 
So, don’t be envious. Americans 
usually relate the color to money. 
What I do know is that our nature 
as humans is to be emotional 
and sometimes that’s green.

-
drum  —  I went green and no 
longer “turn green.” 

I have discovered, quaintly 
enough, that there is a “natural, 
100% pure-beyond-organic dis-
tilled product that can change 
my color to rosy-cheeked and 
healthy. These green elixers are 
so important to life that they are 
actually called “Essential Oils.”  

Used for thousands of years by 
humans, millions by animals and 
millennia as self-protective plant 
aids, essential oils share their 

with us now – if you smell the 
truth. 

Only 3.6% of all plants have 

by Rev. Lindsay Babich

essential oils – that’s 18,000 out of 500,000 
(roughly). They serve their green Masters (yes 
the capital is intentional) as anti-bacterials, an-
ti-virals, anti-fungals, insect repellents, tissue 
rejuvenators, sexual attractants, aphrodisiacs, 
micro-environments, entertainment and more. I 
don’t know if plants require entertainment, but 
according to my friend, Lisa Black, of the Fields 
of Gold project in Hendersonville, North Carolina, 
bio-dynamic farm plays classical music to very 
happy, healthy organic vegetables.

Which brings me to the green hero: LEMON OIL. 
Just two drops in a very big stainless steel or 
glass bowl full of water, washes clean romaine, 
spinach, cukes, kale, cilantro, tomatoes, etc., 
etc.  Simply, cleanly, non-toxicly, cheaply in both 
cost and environmental impact, Essential Oil of 
Lemon cleans the food you eat killing bugs, bac-
teria and fungi and leaving you healthy  —  not 
poisoned. No expensive questionable commer-
cial veggie washes to buy. Goodbye e-coli! 

into a delicious, healthful and refreshing alkaliz-
ing drink that can help balance stomach acids. 
One drop will do. The concentration of the oil is 
equivalent to approximately 25 squeezed lemons 
– without the pucker-up need for sugar.

Lemon Oil shares the sheets, so to speak, with 
over 200 other single and blended essential oils, 

Your essential oil friends can help you go to sleep, 
wake up, satisfy hunger, drop your bloodpres-

peace and kill a wicked hospital-acquired bacte-
rium before it kills you. These are just a few of the 
Living Green ideas to consider when thinking of 
essential oils. And, speaking of sheets, there are 

oils to kill bedbugs, too. I travel savvy and bite-
free with my Thieves spray.

Like most other products, it’s important to know 
what you’re getting. Do the work. Don’t believe 

adulterated oils. Therapeutic-grade (yes, that’s 
right, therapeutic – as in “therapy”) oils can-
not be effective when grown, distilled or bottled 
with shoddy capital-intensive methods or when 
adulterated with odorless, tasteless toxic chemi-
cal diluters. If you put it in or on your body, you 
had better get it right. Otherwise, don’t call me. 
Okay… you can call. I love teaching the eager 
ignorant. 

Excuse me while I anoint my feet with oil – Lav-
ender precisely. In ten minutes I will drift off into a 
non-intoxicated, gentle, healing sleep. And now I 
lay me down to…sigh…

Lindsay Babich is 
an author, marketer, 
public television
and international
�lm producer, radio 
personailty and 
Rockette.  A "green 
Lover" who walks 
her talk, a Minister 
to the planet and all 
her inhabitants.  

On Air: The Art of 
Living Well - Radio to Inspirae Enlightened 
Living.  Monday through Friday at Noon.  
Check the scheduale for exciting guest interviews at

         www.thearto�ivingwell.tv.  
           Email:Lindsay@thearto�ivingwell.tv  
                  Phone: (561) 596-2727

http://www.theartoflivingwell.tv
mailto:lindsay@theartoflivingwell.tv


 
  

11 Health Bene�ts You Should Know

One of my favorite fruits, the avocado, 
has been cultivated for thousands of 
years. Native to Central America, avo-

cado is not only delicious, but an important com-
ponent of a healthy diet. In fact, some consider 
this amazing fruit to be an almost complete food 
– so much so that in certain parts of the world 
babies are weaned using mashed avocado. 

Here are 11 good reasons why you should be 
eating the awesome avocado:
1 Reduces the risk of cardiovascular disease.
2 Helps in the prevention and treatment 
 of prostate and breast cancers. 
3 Contains a number of vitally important 
 minerals like potassium, calcium, Vitamin C
 and K, folic acid, copper, sodium and dietary
 
4 Contains oleic acid that has been shown to
 lower LDL cholesterol levels.
5 Been shown to reduce the risk of high blood
 pressure and stroke.
6 Improves the ability of the body to absorb 
 carotenoids.
7 Used to help people who have sexual 
 problems.
8 Is a good antioxidant.
9 Used in the treatment of skin disorders.
10 Used to heal people who suffer from 
 digestive and circulatory problems.
11 Pulp is believed by many to be 
 anti-bacterial and anti-fungal.

Let me share with you one of my awesome avo-
cado recipes!

Avocado and Corn Salsa Recipe
Ingredients:
3 ripe avocados, peeled, pitted and diced into
 large cubes
3 ears of corn  (about 2 cups of kernels), husked
1 
1 
½ cup of olive oil
½ cup of lime juice
¼ cup of freshly chopped oregano
¼ cup of red wine vinegar
1 tablespoon of minced garlic
1 tablespoon of ground cumin
1 teaspoon of chili powder
1 teaspoon of Tabasco
Salt and pepper, to taste

Preparation Instructions:
1 Blanch the corn in boiling water for 3 
 minutes, then drain and cool under cold water.  
2 Cut the kernels off the cob and mix 
 together with all the remaining ingredients in
 a suitably sized bowl.
3 Cover and refrigerate for up to 3 days.
4 Serve as desired (goes well with seafood
 such as shrimp).

Don’t forget that one avocado a day keeps the 
doctors away!
 
 

by Sharon Quercioli
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When planted Sprouts! Cards grow into beautiful wild�owers, allowing the love to continue to bloom!  
Want to give your loved ones something truly unique and eco-friendly?  Visit www.sproutem.com to 
view all the plantable cards and other goodies Sprouts! has to offer.  Have a questions about our products?  
Call us at 561-840-8089 or email us at info@sproutem.com for more information!  

Happy 
Easter

Plant Me

Write your dream, wish orhope on your Wish Sprouter.Plant it and watch itgrow into beautifulflowers!

HAPPY EASTER

Plant me!

Happy  

Day
Mother’s 

http://www.sproutem.com
http://www.sproutem.com/category/Easter
http://www.sproutem.com/category/Easter
http://www.sproutem.com/category/Easter
http://www.sproutem.com/category/Favors-and-Tags
http://www.sproutem.com/category/Bookmarks
http://www.sproutem.com/category/Mothers-Day
http://www.sproutem.com/category/Mothers-Day


by Scott Ranck

The State of Florida is a leader nation-
ally in building energy-ef�cient homes. 
In 1979, the Florida legislature enacted a 
statue that allowed us to have our own 
building energy code, largely due to our 
unique climate. That code has evolved 
and been in place ever since. The state 
currently has only one provider of 
energy-related training and oversight for 
those working in the building energy 
rater system world (BERS), which is the 
Florida Solar Energy Center (FSEC) in 
Cocoa. The center is af�liated with the 
University of Central Florida. 

Our state has a certi�cation for energy 
raters. Energy raters are people who 
may perform varying levels of energy 
related audits and evaluations on our 
homes. There are currently three levels 
of state-certi�ed energy raters. A Level 
III energy rater may only input informa-
tion from blueprints into approved soft-
ware on new construction. They may 
help a builder know if he has achieved 
compliance with Florida’s Energy Code 
or project an unof�cial HERS (Home 
Energy Rating System) Score, which is 
measuring the builder’s home against 

the International Energy Conservation 
Code. 

A state-certi�ed Level II energy rater may 
do what a level three may do, but may 
also visit a job site or existing home to 
gather information to perform the com-
puterized energy rating of the home. 
Whenever you have someone approach 
you to perform a “Free Energy Audit” of 
your home, I would ask to see some evi-
dence they hold this Level II state certi�-
cation. There is an online search engine 
you can search to verify a person’s cre-
dentials. Sorry for the long link, but here 
is the site:
 
https://securedb.fsec.ucf.edu/engauge/
engauge_search_rater 

A state-certi�ed energy rater Level I may 
do what both the other levels may do, but 
also perform diagnostic testing to deter-
mine how “leaky” your home is and how 
“leaky” your duct system is. The Level I 
certi�cation is nationally recognized, and 
someone with that credential may do 
energy-rating work in every state but 
California. 

I highly recommend when doing energy 
upgrades to your home to investigate the 
rater search engine and �nd a rater 
nearby who can advise you. These 
people are trained, have spent thousands 
of dollars on training and equipment and 
are overseen for quality control purposes. 
There is also now a state-registered trade 
association that many raters have formed 
to help develop and educate the industry. 
You may visit that organization’s website 
at www.beap�.org. 

Scott Ranck is the Conservation Program 
Coordinator & Energy Specialist for 
Florida Public Utilities. Feel free to e-mail 
any energy-related questions or com-
ments to Scott at sranck@fpuc.com. 

https://securedb.fsec.ucf.edu/engauge/engauge_search_rater
http://www.fpuc.com
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Termite season is back and in full swing already! Termites are 
extremely destructive pests and can literally eat you out of 
house and home. Worker termites forage continuously for food 
and cause about $5 billion in property damage each year. Ter-
mite damage is more common than damage caused by storms, 
�res and earthquakes, and the cost of termite damage is rarely 
covered by homeowner’s insurance. National Treasures such as 
the White House, US Capitol, Statue of Liberty, Independence 
Hall and Ellis Island are all protected from termite damage. For-
mosan termites completely destroyed Honolulu's Ionian Pal-
ace's Coronation Pavilion, which had to be rebuilt. In addition to 
damaging structures, termites release an estimated 176 billion 
pounds of greenhouse gas per year. Have I got you convinced 
yet that termites are destructive?

Now that you know how destructive these pests are, you are 
probably wondering what you can do about them. Termites can 
be dif�cult to detect, and, because they are such insatiable 
feeders, most homeowners do not notice them until there is a 
severe infestation. The best course of action is to avoid an infes-
tation altogether by implementing a preventative treatment. 
There are two great treatments to prevent subterranean termites 
from eating your home that are both environmentally sensitive. 
The products are DuPont Altriset and Dow’s Sentricon Always 
Active. Both products have achieved reduced-risk ratings from 
the EPA, which means that no caution words or warnings need 
to be on their label. Both products are extremely targeted, 
meaning they only exterminate termites and will not affect any 
other insects or animals on your property. Neither product is 
toxic to your pets or family members. And most importantly, 
both products have proven to be extremely effective. In fact, 
DuPont Altriset stops termites from feeding immediately. Similar 
treatment options are available for drywood termites and can 
also be used curatively for existing infestations. 

For more information on green termite solutions and preventative 
termite solutions, visit the Nozzle Nolen website at 
www.nozzlenolen.com/termite-control/termite-prevention-detection 

http://www.nozzlenolen.com
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being one source of biodiesel), there 
are many renewable sources for biodie-
sel. These include animal fats and 
waste vegetable oil. Sugar cane is a 
source. Then again, a promising new 
source is algae!

Burning biodiesel creates less overall 
emissions. It is free from sulphur and 
has less aromatic hydrocarbons. It typi-
cally produces 60% or less net lifecycle 
carbon dioxide. Consider that it is pro-
duced from atmospheric carbon diox-
ide via the natural photosynthesis of 
plants!

Biodiesel is biodegradable and non-
toxic. Even biodiesel blends degrade 
much faster that straight petroleum 
diesel. Biodiesel spills are not a perma-
nent hazard to soil or groundwater.

Many myths regarding this product are 
being debunked. Modern engines have 
no problem making the switch from 
conventional diesel to 100% pure biod-
iesel, but more commonly biodiesel is 
available as a blend.

Localecopia is proud to have Green 
Gallon Solutions as a member.  They 
are a Florida-based company with 
headquarters in Fort Myers.  They pick 
up used vegetable oil from local restau-
rants, hotels and various food chains 
and re�ne it into biodiesel. This 
product is sold locally, supporting 
our local economy and improving 

Green Gallon also contributes two 

the local environment. These certainly 
mirror some of Localecopia’s goals.  

Green Gallon also contributes two cents 
from every gallon of biodiesel sold. The 
funds go to local food banks. Each plant 
produces 2 million gallons a year. This 
equates to $40,000, and every dollar 
donated equals $6 of food for the food 
bank!

What a great use for a waste product! 
Better for the environment, better for our 
health, better for our local economy-
and a better solution for our nations fuel 
needs!

Join us in supporting this renewable 
energy source. If you would like to learn 
more about biodiesel and Green Gallon 
Solutions, please visit them at their web-
site at www.greengallonsolutions.com.

Fill ‘er up!

Richard Hawkins is the Co-founder of 
Localecopia—a nonpro�t organization 
based in Palm Beach, Florida focused 
upon bringing businesses, producers, 
educators and government organiza-
tions together for the purpose of lessen-
ing our carbon footprint by supporting 
local product consumption, helping op-
erations better utilize waste and bringing 
together individuals to help achieve sus-
tainable business practices. For infor-
mation about Localecopia, please visit 
www.localecopia.org.   

by Richard Hawkins

Modern engines

have no

problem making

the switch 

from conventional

diesel to 100%

pure biodiesel...

So much spin occurs regarding our 
need for oil and where it needs to come 
from. We hear a lot more of it in election 
years. It is estimated that 71% of our oil 
is used for transportation. Most of us 
are concerned about the rising cost of 
fuel. We are also worried about events 
in the Middle East and how this will 
impact our domestic fuel supply.  

We are at a point where traditional 
gasoline cars are getting mileage nearly 
equal to hybrids. Reports indicate that 
electric car sales are faltering. Zero 
emission cars are a great idea, but the 
electricity to charge them still comes 
primarily from fossil fuel generators. Is 
there a better solution?

Europe has long been marketing and 
selling diesel-powered cars. We are 
marketing a few in the U.S., but are lag-
ging far behind the Europeans. Diesel 
engines have always had an advantage 
in ef�ciency and fuel economy. A nag-
ging complaint has been the emissions 
from diesels, but modern technology 
has solved this issue.  The use of diesel 
engines gives us another wonderful 
opportunity—biodiesel!

Biodiesel is not perfect but has some 
wonderful advantages over conven-
tional oil. It is produced domestically 
and can replace traditional diesel. It can 
be made from a variety of biomass 
sources.  While I do not favor food 
crops being grown for fuel (with soy 

http://www.localecopia.org


Most people go to networking events looking for business; I suggest you go to net-
working events looking for two things. First, look for potential referral partners, that 
is someone who calls on the same prospects as you. For example, I am a sales 
trainer and sales coach, so a great referral partner for me would be a business con-
sultant, group insurance representative and of�ce equipment salesperson. In other 
words, I am looking for people who are calling on companies that have two or more 
salespeople. 

I have over thirty people on my referral partner team. The team is always changing; 
people leave jobs and I am always looking to add  team members. So think about 
all the other companies that reach out to your same prospects. Write them down 
and look for them at networking events. This can also be accomplished with com-
mittees and boards you are involved with.
 
When you introduce yourself to someone new (or maybe someone you already 
know), do so with your new approach about how you can help them, instead of tell-
ing them all about you and how great your company is. Yes, make it all about them! 
Ask them what they do and how long they have been doing it. You may also ask 
them if they enjoy what they do and why they do it. In a nutshell, this is really a 
“quick interview” to determine if you would like to meet them outside of the event to 
learn more about each other and whether or not to develop a business relationship. 

Once you have determined that they may be a good �t for you, ask them, “Would 
you mind sharing with me what a good referral for you would be?” If and when they 
ask you about how they can help you, that is the time to ask them to set an appoint-
ment to meet outside of the meeting to explore how you can help each other. This 
appointment is not about selling them your product, but to determine if they are a 
good �t for your referral partner team. With today’s technology you can set the ap-
pointment right then and there. Then move on to the next one! Don’t be discour-
aged if you initially �nd that everyone isn’t as giving as you! It’s ok. You will �nd 
people who are. It has taken me years to build my team. 

The key to networking is not selling but building your referral team and helping 
others. Once you build your team, you will eliminate cold calling and begin building 
client relationships for life!

John Carr is the President of JRC Consulting Group 
(www.jrcconsultinggroup.com), a sales training company that trains salespeople 
and helps companies in hiring new staff. 

The �nal part of the prospecting series is by far my favorite—how I have built my 
business by referral. How do you receive enough referrals so that you don’t have to 
cold call? By giving more referrals than you receive. How do you �nd people to give 
referrals to? By networking with a goal of �nding “referral partners.”

by John Carr

http://www.jrcconsultinggroup.com


“Driving You to Success”
Professional Sales and Marketing Training

JRC Consulting Group was founded by John Carr in April of 2008. During the past 
20 years, John has developed sales and business networking systems from his 
many successful endeavors in the networking and sales world. JRC’s programs 
have a proven track record and can be tailored to work effectively for your business.

• Sales Coaching

• Effective Closing Techniques

• Mastermind Groups

• Building Referral Teams

• Corporate Sales Training

• Networking Event Training

• Hiring Consulting

• Effective Networking Program

• Networking/Prospecting Workshops

• Speaking Engagements

• Personal Networking Event Coaching

• Effective Cold Calling and Prospecting

• Sales Assessments

John Carr • 561-623-5349 • john@jrcconsultinggroup.com • www.jrcconsultinggroup.com

http://www.jrcconsultinggroup.com
mailto:john@jrccounsultinggroup.com
http://www.jrcconsultinggroup.com
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“I hope you find peace and a smile in my pictures.”

There is more than one way to paint a 
picture. Some artists prefer oil, some 
watercolor, while others specialize in 
pen and ink or acrylic. Then again, some 
prefer to depict the real, while others 
prefer the realm of the “not so real.” 
Typically, most artists tend to feel com-
fortable remaining within one genre, 
and, if they do “cross over,” typically 
prefer to keep their work in each medium 
separate and distinct. 

Not all of them…

James Gary Richmond is one such 
artist. A resident of Titusville, Florida and 
a photographer for over 30 years, Rich-
mond began “painting over” photo-
graphs about 15 years ago. Then, with 
the advent of the digital age, he began 
adding a “virtual touch” to his images. 
What you end up with is a style and feel 
that is truly “one of a kind.” His work has 
been published and awarded nationally, 
including Best of Show and Best Poster 
at the Northern Palm Beach County 
Chamber of Commerce’s ArtiGras Festi-
val, Juno Beach ArtFest and Sebastian 
Art Show.

“All of my images begin as a photo-
graph, but they don’t always end up that 
way,” cracked Richmond who takes 
photographs, alters them digitally and 
then paints over them with marshall oils. 

“I use whatever tools are available to me 
to convey my vision, a camera, paints, 
computer technology, but most of 
all…imagination. I then print my own 
images using archival inks to a canvas 
substrate, then stretch and spray several 
coats of a UV protection.”

Without question, Richmond’s images 
magically provide a “vacation for the 
eyes,” a transcendental escape from the 
cares and stress of everyday life, depict-
ing tranquil scenes from such exotic 
vistas as Key West, the Bahamas, 
Belize, Mexico, Panama and the Medi-
terranean.   

“I spent much of my life in the Florida 
Keys, so the idea of vibrant color and the 
concept of a happy ‘island life’ shape 
the feel of my images.”

And how…

As for what Richmond’s trying to accom-
plish with his art, that’s rather simple.

“I hope you �nd peace and a smile in my 
pictures.”

If you’re interested in learning more about 
the work of James Gary Richmond, visit  
www.richmondphotography.com 
or call (321) 489-4708. 
Be sure to mention Our Wonderful World. 

Combining the Real and the Surreal

James Gary Richmond
by Glenn R. Swift
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“Home Again”

“Parrot Headquarters”

“Pitons of 
Saint Lucia”



“Open Door”

“Happiness Is”

“Madeira”



by Denise Grunder

A Palm Beach Pops tradition and always a night to remember, audiences will delight in the 
wondrous songs of musical theatre as our orchestra brings the magic of Broadway’s greatest 
hits to the South Florida stage. The sixth and �nal concert series in The Palm Beach Pops’ 20th 
Anniversary Season, The Magic of Broadway and Disney Favorites will feature Broadway stars 
Lea Salonga, Tony and Drama Desk Winner, best known as the singing voice in Disney movies 
and for her leading roles in Miss Saigon and Les Misérables, and 2007 Helen Hayes Award 
winner David Burnham of Wicked. Six concerts are scheduled beginning March 29, 30 and 31 
at The Carole and Barry Kaye Performing Arts Auditorium at FAU, Boca Raton, April 1 at the 
Eissey Campus Theatre at Palm Beach State College in Palm Beach Gardens and April 2 and 
3 at the Kravis Center in West Palm Beach.

Lea Salonga is a Filipina singer and 
actress best known for her musical role 
in Miss Saigon and winning the Olivier, 
Tony, Drama Desk, Outer Critics and 
Theatre World Awards for that role. Sa-
longa has also provided the singing 
voice of two Disney princesses; Jasmine 
in Aladdin (1992), and Fa Mulan in Mulan 
(1998) and Mulan II (2004).

As a child star in the Philippines, Salonga 
made her professional debut at the age 
of 7 in the musical The King and I and 
began her recording career at the age of 
10 with her �rst album, Small Voice, 
which received a gold certi�cation.

Salonga was the �rst Asian to play Epo-
nine in the Broadway production of Les 
Misérables. She performed the song “A 
Whole New World” at the 65th Annual 
Academy Awards, where the song won 
an Oscar. That same year, she released 
her international debut album; it went 
platinum in the Philippines and sold 
three million copies worldwide.

Salonga has performed for �ve Philip-
pine presidents, (Ferdinand Marcos to 
Gloria Macapagal-Arroyo), three Ameri-
can presidents (George H.W. Bush, Bill 
Clinton and George W. Bush), and for 
Diana, Princess of Wales and Her Maj-
esty Queen Elizabeth II. She was 
recently appointed to serve as Goodwill 
Ambassador for the United Nations 
Food and Agriculture Organization. Sa-
longa will also serve as an Advocate for 
the FAO-led Youth and UN Global Alli-
ance Initiative. This past August, she 
was named a Disney Legend in 2011 for 
her work with the Walt Disney World 
brand. 

David Burnham recently played 
Fiyero in the Broadway production of 
Wicked.  Burnham was a member of the 
original Broadway cast of the six-time 
Tony Award-winning musical The Light 
In The Piazza, performing on both the 
Tony Awards and the PBS telecast Live 
From Lincoln Center. Burnham was the 
2007 recipient of the prestigious Helen 
Hayes Award for best actor as well as 
the 2007 best actor Garland Award for 
his portrayal of Fabrizio Nacarelli in the 
national tour of The Light in the Piazza.

On �lm, Burnham was the voice of the 
Prince in the Warner Brothers animated 
feature The King & I and can also be 
heard as “Willy” in Disney’s Home On 
The Range. Recordings include the 
soundtracks to Ghepetto, The King & I 
and Home on the Range, as well as the 
recordings “Strouse, Schwartz, & 
Schwartz,” “Lerner, Loewe, and Lane” 
and “Lee Lessack’s – In Good Com-
pany.”

Burnham is very proud to announce the 
release of his second solo CD One Day 
for LML Music, available online at 
Amazon.com, itunes, Barnes and Noble 
Bookstores.

Tickets
March 29-31 at 8pm – Kaye Performing 
Arts Auditorium at FAU, Boca Raton

April 1 at 8pm – Eissey Campus 
Theatre, Palm Beach Gardens

April 2 and 3 at 8pm – Kravis Center, 
West Palm Beach

Tickets $29-$89; Call (561) 832-7677 
or visit 
www.palmbeachpops.org/broadway



http://www.palmbeachpops.org/
http://www.palmbeachpops.org/
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plant me

Earth Day:
Giving
us the 
gift of

a Greener
Tomorrow

Want a fun favor or card to help green the planet for your Earth Day celebration? Make your 
Earth Day event Greener with Sprouts! plantable seed paper Earth Day Cards and Favors.

Sprouts! has all the eco-friendly, plantable seed paper items that you need to help spread your 
environmental message! Choose from any of our green plantable designs or send us your own 
image for custom, seed-infused cards and plantable favors. Sprouts! plantable seed paper is 
handmade from 100% recycled materials and contains top quality flower seeds.

When the seed embedded paper is planted, it naturally biodegrades and blooms into beautiful 
wildflowers.  

Need something tailored to your specific green event? Sprouts! can customize any of our 
plantable seed paper products or create something new just for you! Please visit us at 
www.sproutem.com/category/Earth-Day-Going-Green to see all of our Earth Day promotional 
pieces or e-mail us at info@sproutem.com for more information.  

http://www.sproutem.com


Co-Founder & President

SHARON QUERCIOLI

GLENN SWIFT

SANDRA FRENS

Art Director

Named 2011 Woman of the Year by the 
Northern Plam Beach County Chamber 
of Commerce, Sharon Quercioli is a 
highly successful entrepreneur with 
over 20 years in the recycle industry. 
The former Vice President of Static 
Control components, Inc. and four-time 

president of her own companies, Quercioli is widely recognized 
as a marketing guru and has consulted numerous companies 
across the United States. In 2004, Quercioli founded Sprouts, 
Inc., an innovative company that uses 100% recycled paper 
embedded with �ower seeds to create a diverse array of eco-
friendly products including greeting cards, bookmarks and 
unique marketing pieces that grow �owers when planted. In 
2009, Sprouts was named Small Business of the Year by the 
Northern Palm Beach County Chamber of Commerce, and in 
2010 the company received recognition by the U. S. Chamber 
of Commerce for being one of the leading small businesses in 
the country.

Co-Founder & Editor-in-Chief

Glenn Swift has been a feature story writer and editor for a 
number of high-end publications across the United States, and 
over the past decade has established himself as one of South 
Florida’s leading journalists. Holder of a B.B.A. in Finance from 
Stetson University and a Master’s Degree in European History 
from the University of Central Florida, Swift was the Winner of 
the Florida Magazine Association’s Bronze Award for Excellence 

in Writing and is a member of Phi Alpha Theta, the International History Fraternity. Swift 
has interviewed many of the biggest celebrities in the Arts & Entertainment world and 
is renowned for his in-depth knowledge in that �eld. He has also hosted several radio 
shows, all of which focused on his passion for entertainment. From 2005-2007, Swift 
served as Managing Editor of Newport Beach, California-based Advisys, Inc., one of 
the nation’s most highly respected e-publishers for the �nancial services industry.

Sandra is a talented graphic designer who earned her Bach-
elors of Fine Arts from Florida Atlantic University. For more than 
a decade, she has worked as an independent designer and 
freelance artist specializing in painting, drawing, digital design, 
and photography before settling into Sprouts!, Inc. as the Cre-
ative Director.  Now she is applying her vast artistic knowledge 
and creativity as the Art Director for Our Wonderful World.

“A good graphic artist understands the elements and principles of design, but an 
exceptional artist (of any kind) has to be able see how they come together in all 
the objects that compose the world around us. Remember: everything in our 
world (even the natural world) has been made by an artist."



Operations Manager

KRISTIN PURCELL

Kristin is a native Northern Ohioan with over 15 years in op-
erations as a Client Services Manager. The majority of her 
managerial experience has been with the insurance industry 
where today she is still a licensed insurance agent in Ohio. 
“I am thrilled to have the opportunity to work with a state-
of-the-art digital magazine focusing upon the Art of Living 
Green!” 

Kristin is no stranger to green initiatives as she worked vigorously with two insurance 
agencies helping them transition to a paperless environment. “It is really important 
to me to recycle and do as much as possible to save our precious planet. I have two 
young children and teach them every day the importance of living green for their 
future and the future of their children.”

Photographer

ROBBY ANTONIO

Robby is a native South Floridian 
who holds two bachelor degrees in 
Management Information Systems 
and Marketing. His background in 
photography started at an early age 
shooting with the inspiration from his 
family and friends. Under the tute-
lage of a great teacher in high school and some extremely 
talented friends, he has honed his craft to capture life 
through a view�nder. Robby continues to pursue his pas-
sion as a freelance photographer shooting with friends, 
travelling, and as an active member of the Freelance Pho-
tography Studio in West Palm Beach. He views each shoot 
as a new challenge, never knowing what he can expect 
when he gets there. So far with Our Wonderful World he’s 
shot in 9° temperatures for ICE! at the Gaylord Palms Hotel 
in Orlando and in the rain at the Worth Avenue Christmas 
Tree Lighting Ceremony. 

“Photography is an adventure, and you can never be afraid 
to do what it takes to get the shot.”

Sean is an information technology expert and photog-
rapher based in Palm Beach, FL. He is a graduate of the 
University of South Florida with a degree in Manage-
ment Information Systems. Prior to graduating, he held 
positions as Senior Photographer and Online Editor for 
the University's campus newspaper, The Oracle.  

With over a decade of experience in the information 
technology �eld, Sean has a long list of clientele for 

his IT consulting agency and holds a position of prominence in numerous 
organizations, including ArtiGras, the Northern Palm Beach County Chamber 
of Commerce, Sprouts! and Our Wonderful World. 

SEAN REED

Webmaster / IT Coordinator 
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