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From ThE PuBlishErs

Sharon  

Sharon Quercioli, President
sharon@owwmedia.com

Glenn
Glenn Swift, Editor in Chief
glenn@owwmedia.com

This month’s issue of Our Wonderful World features some of the most diverse, educational 
and entertaining editorial yet for our young publication. Our cover story depicts one of the 
most beautiful, ecologically natural wonders in Florida, Grassy Waters Preserve. Located 

on the western edge of West Palm Beach, this 20-square mile wetland preserve provides the drink-
ing water for 130,000 people in Palm Beach County and is the headwaters for the Everglades. Our 
story features some absolutely stunning photography along with the exciting history of this incred-
ibly valuable natural resource. Thanks to Executive Director Bob Nichols and Executive Assistant 
Kelly Gebhart for making this great story possible.

Radio Green Earth and host Jim Jackson has done a great job in shedding light on the current plight 
of the Florida Panther. As always, the dedicated crew of Radio Green Earth has done a first class 
job in giving us an up close and personal view on an important environmental issue.

We also bring you an exclusive interview with Eddie Brill, well known as the warm-up guy on The 
Late Show with David Letterman. Eddie is in the midst of a life-changing, diet and exercise regimen 
thanks to the good folks at Hippocrates Health institute in West Palm Beach. Be sure to read how 
Eddie is “getting fit for life.”

We would be remiss if we didn’t mention Halloween. In addition to providing you a history of this 
unique holiday, Sprouts!, Inc. gives us a very different way to celebrate this festive occasion with 
our loved ones while keeping those in need at the forefront. Of course, we have a lot of other great 
stories and columns, including our very own Green Goddess with yet another of her enlightening 
Pearls of Wisdom.  

OK…Time to cozy up to your computer and start clickin’!

Photo by Richard Watson



Take your portfolio
to a GREENER place
Contact me to talk about GREEN investment
opportunities for your portfolio.

Like all investments, investment in the green sector or in mutual funds with 
an environmental policy involves risk, including possible loss of principal in-
vested. For more information on any Calvert fund, please call 800.CALVERT 
or visit www.calvert.com for a free prospectus. An investor should consider 
the investment objectives, risks, charges, and expenses of an investment 
carefully before investing. The prospectus contains this and other informa-
tion. Read it carefully before you invest or send money.
Calvert mutual funds are underwritten and distributed
by Calvert Distributors, Inc., member FINRA, a subsidiary
of Calvert Group, Ltd.  AD10011-201004
May Lose Value. Not FDIC Insured. Not a Deposit. No Bank Guarantee. Not NCUA/NCUSIF Insured. No Credit Union Guarantee.
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Headwaters of tHe everglades
by Glenn R. Swift

Providing fresh drinking water to more than 130,000 
people in Palm Beach County and encompass-
ing half of the land mass of the City of West Palm 

Beach, the Grassy Waters Preserve (GWP) is a 20-square 
mile wetland nature preserve located along Northlake 
Blvd. immediately west of the Turnpike. The Preserve’s 
affiliated nonprofit foundation (Grassy Waters Preserve 
Nonprofit) is dedicated to the promotion of environmen-
tal education and recreational programs, as well as the 
pursuit of funding in the form of fundraising events and 
grants from public, private and foundation sources.  

“In addition to our two main fundraising events, the Grassy 
Waters Annual Gala & Golf Classic in October (coming up 
on the 15th and 16th) and Wine & Dine on the Board-
walk in April, we maintain a consistent membership role 
that also provides partial funding,” said Bob Nichols, who 
took the helm four years ago as Executive Director. 

As for how Nichols became involved with Grassy Waters, 
we can thank his dad.

“My father taught me to give back,” Nichols said. “‘You 
do things in the community and people will trust you,’ he 
used to say.” 

Giving back is what Bob Nichols is all about. Apart from 
his duties at Grassy Waters, Nichols serves on 15 boards 
of directors as well as volunteering for a number of local 
charities. Then again, Nichols is a public icon in his own 
right.

Son of legendary South Florida radio and television 
Chuck Nichols, Nichols is a 33-year veteran broadcast-
er, auctioneer, commercial talent and respected motiva-
tional speaker. His entertaining, energetic presentations 
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about his full recovery from two strokes at a young 
age delight audiences nationwide. Nichols is also 
a commercial spokesman, licensed professional 
auctioneer, versatile broadcast talent and former 
golf professional, who trained under the legendary 
player, Frank Stranahan, and Master Teacher, Bob 
Toski. 

“Since I came on board, we’ve nearly doubled our 
funding,” said Nichols, who was quick to credit his 
exemplary staff for the substantial progress made 
under his tutelage. “This past year we received a 
grant from the Wal-Mart Foundation,” said Nich-
ols, who has obtained nearly $400,000 in grants for 
Grassy Waters during his tenure.

In addition to his successes on the fundraising 
front, Nichols has also been instrumental in dra-
matically expanding the Preserve’s unique edu-
cational and guided recreational opportunities, as 
well as spearheading an enhanced amenification 
of the property that now includes nature center pa-
vilions, meandering boardwalks, hiking and biking 
trails, canoeing and entertainment. 

As for the history of Grassy Waters, that in itself is 
a fascinating story. 

An important part of the Loxahatchee Slough wet-
lands, the rainwater-fed area is the edge of Flori-
da’s most amazing natural wonder, the Everglades. 
Abundant in wildlife and containing countless dif-
ferent species of flora and fauna, the area was tra-
versed for centuries by Native Americans and later 
on by South Florida pioneers. 



“By virtue of its long established hydro-
logic integrity, contrasted against the 
hyper-drained region, Grassy Waters Pre-
serve remains one of the few year-round 
wetland refuges for the Everglades Snail 
Kite, Limpkin, Southern Bald Eagle, 
Great Blue Heron, Short-tailed Hawk, 
Snowy Egret, Glossy Ibis, White Ibis and 
a host of other avian species.”
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“In 1995, the Preserve’s first building, the ‘Wilderness 
Pavilion,’ was completed to further the GWP’s goal to 
provide public conservation education.”

In 1894, soon after Henry Flagler ex-
tended the Florida East Coast Railroad 
to West Palm Beach, Flagler’s partner, 
Charles W. Bingham, identified the area 
known as Grassy Waters Preserve as a 
freshwater resource. The Flagler Water 
System then incorporated that portion 
of the slough as part of its potential wa-
ter source. Decades later, the county’s 
steady population growth spurred efforts 
to build the M-Canal from Lake Mango-
nia to Grassy Waters to provide greater 
water supply to Palm Beach, West Palm 
Beach and surrounding areas.

In 1955, the City purchased the tract 
from the Flagler Water System for its wa-
ter department. Nine years later, a spe-
cial legislative act officially created the 
Water Catchment Area, known today as 
the “Grassy Waters Preserve,” giving it 
special use as a water supply and envi-
ronmental education area. In 1995, the 
Preserve’s first building, the “Wilderness 
Pavilion,” was completed to further the 
GWP’s goal to provide public conserva-
tion education. A year later, the nonprofit 
division of Grassy Waters was formed 
to support the Preserve’s mission of en-
couraging water-based conservation 
through enjoyable nature-based educa-
tion and creative activities for all ages.

By virtue of its long established hydro-
logic integrity, contrasted against the 
hyper-drained region, Grassy Waters 
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Location 
South Side: charles W. Bingham 
Wilderness Pavilion 
8264 northlake Blvd. 
West Palm Beach, Florida 33412,  
Phone (561) 804-4985 
e-mail: grassywaters@earthlink.net

north Side: Everglades 
Pavilion 
8537 northlake Blvd.,  
West Palm Beach, Florida 33412 
Phone (561) 804-4980

Hours of operation
Monday − Saturday 
(8:00 a.m. - 4:30 p.m.) 
Sunday – 
(9:00 a.m. - 5:00 p.m.)

PrESErvE cLoSEd
January 1 new Year’s day 
January 19 Martin Luther
  King, Jr. Birthday 
February 16 Presidents’ day

Preserve remains one of the few year-round wetland ref-
uges for the Everglades Snail Kite, Limpkin, Southern 
Bald Eagle, Great Blue Heron, Short-tailed Hawk, Snowy 
Egret, Glossy Ibis, White Ibis and a host of other avian 
species. The Preserve’s vast size permits the interplay of 
top predator and prey to continue undisrupted between 
Bobcat and White-tail Deer, Alligator and Wild Hog, 
Eagle and Bass and is supportive of a myriad of food 
chains that have existed in these subtropical wetlands 
long before man was part of natural selection.

With over 30,000 visitors a year, Grassy Waters Preserve 
furthers a long-term legacy of stewardship by provid-
ing the public access and exposure to these vital public 
resources. Such exposure to an immensely vital ecosys-
tem can only enhance the Preserve’s ability to educate 
the public of the importance and beauty of this critical 
natural resource. Of course, to do the job right requires 
an ongoing supply of cash donations. 

“We added Wine & Dine on the Boardwalk as a fund-
raiser last year and have been very successful with it, 
but the golf tournament remains our primary fundraising 
event,” said Nichols, who then added a special message 
for the area’s golfers.

“In terms of what we offer the players, we have the finest 
charitable golf tournament in our area. We would appre-
ciate your support.”

For more information on the 13th Annual Grassy Waters 
Gala & Golf Classic held at the magnificent Ibis Golf & 
Country Club on October 15th and 16th, call Kelly Geb-
hart at (561) 568-1674. 



Our 2010 Honorary Chairman, Mr. John Depp, Sr., father of screen actor Johnny Depp, will be attending 
and shall be honored with the presentation of the Environmental Pathfinder Award. 

The Golf Classic on Saturday, October 16th starts with registration at 7:00 a.m. along with breakfast, 
followed at 8:30 a.m. by a great morning of golf on the renowned Nicklaus-designed IBIS courses, and 
finishing with the awards luncheon at 12:30 p.m..

Your registration fee of $1,500 for the Gala & Golf Classic includes dining and dancing for eight guests 
Friday night, golf and an awards luncheon for four players Saturday, plus a half page ad in the Gala program 
guide. All golfers will also receive a custom gift package. Should you prefer to participate à la carte, the 
Saturday-only golf foursome package is $900. Friday-only Gala event: $150 per couple. 

Register for the event online at: www.grassywaterspreserve.org, or mail registration and payment to: Grassy 
Waters Preserve, Kelly Gebhart, 4330 122nd Drive North, Royal Palm Beach, FL 33411. For more infor-
mation, contact Kelly Gebhart at grassykg1@aol.com or (561) 568-1674 or John Belden at 
jcbelden@gmail.com or (561) 762-1916.

Your valued participation is paramount to the nonprofit’s continued support of programs that provide 
essential environmental education and recreation at the preserve. Grassy Waters Preserve Nonprofit is a 
501 (c) (3) organization. A portion of your $1,500 donation to Grassy Waters Preserve non-profit is tax 
deductible to the extent allowed by current law. Contact the individuals listed above for further informa-
tion regarding the net value of you donation.

IBIS Golf & Country Club is located at 8225 Ibis Boulevard, West Palm Beach, 33412 which is off of 
Northlake Blvd., west of I-95 and beyond the Bee Line Highway.

for GraSsy Waters 
Preserve

The Mad Hatter 
Goes Green

www.grassywaterspreserve.org

DESIGNED BY

www.merchant-graphics.com

Join us Friday, October 15th at 
6:00 p.m. for our Gala at beautiful 
Ibis Golf & Country Club where 
you will experience an evening of 
lavish hors d’oeuvres, cocktails, a 
silent auction, a preview of the 
Audubon Centennial Edition, a live 
auction, gourmet dining, dancing 
all night to the beat of the band 
and other Mad Hatter surprises. 
Cocktail attire, please. Free valet 
parking will be provided.

FRIDAY & SATURDAY  |  OCTOBER 15 & 16, 2010

13th ANNUAL GRASSY WATERS PRESERVE
GALA & GOLF CLASSIC 

at IBIS Golf & Country Club
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an Anglo-Saxon to be found in all of the British 
Isles. (Some of my Irish friends refer to these 
times as the good old days.) These extremely 
mystical people celebrated their New Year on 
November 1. The day was viewed as the end of 
summer and the harvest season. In turn, the day 
also marked the beginning of the dark, cold win-
ter – a time of year associated with death. The 
Celts believed that on the night before the New 
Year, the boundary between the worlds of the 
living and the dead became blurred. So, on the 
night of Oct. 31, the Celts celebrated Samhain, 
when it was believed that the ghosts of the dead 
returned to earth. In addition to causing trouble 
and damaging crops, the Celts thought that the 
presence of the other worldly spirits made it eas-
ier for the Druids (ancient Celtic priests) to make 
predictions about the future. For a people largely 
dependent upon the volatile natural world, these 
prophecies were an important source of comfort 
and direction during the long, dark winter.

In commemoration of the event, the Druids built 
huge sacred bonfires, where the people gathered 
to burn crops and animals as sacrifices to the 
Celtic deities. During the celebration, the Celts 
wore costumes consisting of animal heads and 
skins, and attempted to tell each other’s for-
tunes. (And you thought St. Patty’s Day in the 
Bronx was hardcore!) When the celebration was 
over, they relit their hearth fires, which they had 
extinguished earlier in the evening, from the sa-
cred bonfire to ward off evil spirits and to help 
protect them during the coming winter.

By 43 A.D. the Romans had conquered the bulk 

of the previously Celtic-controlled British Isles.  
In the course of the next four centuries, two Ro-
man festivals were combined with the Celtic 
celebration of Samhain. The first was Feralia, a 
day in late October when the Romans tradition-
ally commemorated the passing of the dead. The 
second was a day to honor Pomona, the Roman 
goddess of fruit and trees. The symbol of Pomo-
na was the apple, and the incorporation of this 
festival into Samhain probably explains the tradi-
tion of “bobbing” for apples still practiced today 
on Halloween in Britain.

By the ninth century A.D, the influence of Christi-
anity had spread into Celtic lands. However, the 
Celts weren’t quite ready to give up their deep-
rooted pagan rituals. Needless to say, the Pope 
wasn’t too thrilled and decided it was time to 
teach the Celts a few manners. Wishing to re-
place the Celtic festival of the dead with a church-
sanctioned holiday, Pope Boniface IV declared 
in 835 the First of November as All Saints Day, 
or All-hallows Day as it was known among the 
English-speaking inhabitants of the British Isles. 
The night before All Saints Day was declared All 
Saints Eve, or All-hallows Eve. (The English were 
now clearly showing signs of future greatness 
for it was about this time that the Anglo-Saxons 
started the pumpkin carving thing.)  

Over the years, All-hallows Eve evolved into All-
hallow-even, then Hallowe’en, and eventually (by 
the late 19th century) Halloween.

The rest as they say is history.   

Every year on the last night of October, mil-
lions of children in the United States and a 
number of other Western countries dress 

up in a bizarre array of costumes and go door-to-
door to collect candy or money. But how and when 
did this whole Halloween thing come about? Well… 

you can thank the Irish for this one. And yes, the 
Scots and Welsh deserve some of the credit too. 
Here’s how it all began.

The origins of Halloween date back 2,000 years ago 
to the ancient Celts and a time when there wasn’t 

ThE hisTory oF 
halloWEEn

by Glenn R. Swift
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D O W N T O W N  L A K E  W O R T H  is where the historic past and exciting future of one of Florida’s most charming cities come to-
gether. It’s the perfect setting for Halloween revelry, and this year Lake Worth’s inaugural Street Scene and Soul Parade is poised to
give Palm Beach County residents and visitors an abundance of cheer.

As the sun sets on Halloween Eve, downtown Lake Worth will come to life with historic storefronts beckoning spirits from the past; and
a colorful group of merchants standing at the ready. This free two day event will kick off with a "New York Village Style" parade Friday
that will feature, giant puppets, floats and local businesses and non-profit organizations representing day of the dead traditions and
costumes from around the world.
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 Trick or Treat at the Street

 Spooktacular Story Telling
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 Dance lessons with Downtown Dance
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Little Angels is a family-friendly event acknowledging and celebrating deceased loved ones from the perspective of the child. Children
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on a procession around the Downtown public square to the finale stage area, where artists present a live performance-spectacle.
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Learn how to conserve energy by fighting the energy vampires that drain your energy. FPU’s Chief Gas Alot has tips and treats to help
you conserve energy and lower your energy bills. Representatives will be available to talk about conservation rebates that will meet
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our FPUC Representatives

FREE

FRIDAY & SATURDAY,  October  29th & 30th
D O W N T O W N  L A K E  W O R T H  is where the historic past and exciting future of one of Florida’s most charming cities come to-
gether. It’s the perfect setting for Halloween revelry, and this year Lake Worth’s inaugural Street Scene and Soul Parade is poised to
give Palm Beach County residents and visitors an abundance of cheer.

As the sun sets on Halloween Eve, downtown Lake Worth will come to life with historic storefronts beckoning spirits from the past; and
a colorful group of merchants standing at the ready. This free two day event will kick off with a "New York Village Style" parade Friday
that will feature, giant puppets, floats and local businesses and non-profit organizations representing day of the dead traditions and
costumes from around the world.

COME JOIN THE FUN DOWNTOWN

FOR KIDS

 Trick or Treat at the Street

 Spooktacular Story Telling

 Face Painting

 Pumpkin Painting

 Dance lessons with Downtown Dance

Halloween games and more!

brought to you by F L O R I D A  P U B L I C  U T I L I T I E S  featuring

Little Angels is a family-friendly event acknowledging and celebrating deceased loved ones from the perspective of the child. Children
participate in art activities such as wing-making and decorating, face painting, sugar skull decorating, story telling, and theater. Finale
workshops are offered so that the children can participate in their own Procession/Finale-Spectacle. Angels on stilts lead the children
on a procession around the Downtown public square to the finale stage area, where artists present a live performance-spectacle.

Florida Public Utilities has a treat for you. Enjoy the wonder and delight in your child’s eyes as they encounter Chief Gas Alot and try
to take his stash of candy. While in the village, stop by the FPU tent and find out how to conserve energy at the village gathering.
Learn how to conserve energy by fighting the energy vampires that drain your energy. FPU’s Chief Gas Alot has tips and treats to help
you conserve energy and lower your energy bills. Representatives will be available to talk about conservation rebates that will meet
your needs. Be sure to visit www.FPUC.com to get even more information on our efficiency rebates.

GET CASH REBATES
and Conserve Energy with Natural Gas

w w w . f p u c . c o m
877-437-8427

DID YOU KNOW WITH

YOU ARE SUPPORTING
Environmentally Friendly Energy

Energy Independence
Money Savings

(Parents)

NATURAL GAS

For more information
http://www.halloweenstreetscene.com/Kids.html

Stop by to get your

I Got Gas! T-shirt
when you speak with one of
our FPUC Representatives

FREE



Lost 
Iguana 
ResoRt

Arenal, Costa Rica

Fall Specials Good 
Thru Nov. 15, 2010

Book 3 Nights 
Get 4th Night Free

Book 4 Nights 
Get 5th and 6th Night Free

www.lostiguanaresort.com

Here’s a video of the Lost Iguana Resort & Spa

Lost Iguana 
Resort & spa
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Most of us know Eddie Brill as the very 
funny guy who warms up the audi-
ence on the Late Show with David 

Letterman, but recently this amazingly gifted co-
median has shown a very serious side  — a side 
that may very well save his life.

Recently, Brill has been taking part in a strict, 
live food/exercise regimen at West Palm Beach’s 
internationally renowned Hippocrates Health In-
stitute www.hippocratesinst.org. Brill’s 
commitment to the Hippocrates program is no 
laughing matter. 

“I was always too busy to do what was right for 
me, and this past May I was angry at myself for 
the way I felt and looked. 
In fact, I was shocked at 
how big I was,” said Brill 
whose waistline was 
once a staggering 54”.  

Humiliation also played 
a part. 
“I got in a plane and 
couldn’t fit in the seat.”

That’s when Brill decided to get serious and 
change his life once and for all.

“I had just started to diet when all of a sudden 
three weeks opened up in my schedule. I knew 
this was my chance to do something for me.”

Brill had heard about Hippocrates from a friend 
in New York and after a quick Google search de-

cided to pick up the phone. The next day Brill 
was on his way to Florida.

“Everyone has a common cause here,” beamed 
Brill. “Getting healthy. You see, at Hippocrates 
everyone is taking charge of their own lives,” said 
Brill who has dropped 69 pounds in just three 
months. 

“I love the live food diet, it’s delicious. I’m also 
exercising regularly and kickboxing,” said Brill 
who plans to get into yoga shortly.  

As for how Brill became a comedian stems from 
another time when he decided to take his life in an 
entirely new direction. And like Homer’s Iliad and 

Odyssey, Brill’s comedy 
story began with trag-
edy.

A dedicated student 
growing up in Brooklyn, 
New York, Brill originally 
intended to study math 
and science at MIT, but 
the sudden death of his 
stepfather during his ju-

nior year in high school forced him to examine at 
a young age the finality of life — and how to deal 
with it.  

“I came to the conclusion that I should pursue a 
more creative career,” said Brill, who eventually 
enrolled at Boston’s Emerson College out of an 
interest in radio and broadcast journalism. 

EddiE Brill  
GETTinG FiT For liFE

by Glenn R. Swift
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“When I was at Emerson I met Norman Lear, Denis 
Leary, Stephen Wright and a whole bunch of other 
very funny people. We formed a comedy group and 
it was very successful. All of a sudden I was in com-
edy.”

did Brill know instinctively that he was meant to 
be a comedian?
“I felt very natural on stage, and once I got a laugh 
I’ve been chasing the next ever since.”
What is it about comedy that Brill finds so appeal-
ing? 

“Freedom,” exclaimed Brill. “In most jobs people 
can’t be truthful. Believe me, I know. I once worked 
as an advertising agency copywriter and had to lie 

for a living. Comedians, on the other hand, are the 
truth-tellers of the world. We expose the underbel-
ly of honesty in a humorous, captivating way. And 
once you get a laugh from telling the truth, you can 
never stop.” 

As for his trade secrets, Brill had this to say: 
“I love being smart and silly, and I never take myself 
too seriously. You want your comedy to be natural 
and organic. Being a good comic is far more than 
just reciting jokes. How you look and act play a ma-
jor role in how an audience responds. There’s a cer-
tain rhythm and chemistry with every audience and 
a good comic can work the room to their advan-
tage. Remember, Jack Benny, one of the greatest 
comics ever, got his biggest laughs on pauses.” 

what makes a great comedian? 
“The common thread among all great comics is 
vulnerability. Don’t be afraid to make mistakes, 
because failure can help drive you. Of course, 
the most important thing is to stay within yourself 
and to have fun. If you’re preaching, you’re in the 
wrong business.” 

Brill’s extensive knowledge of his trade and ea-
gerness to mentor others has enabled him to 
help many other young and seasoned comics to 
the next level. 

“It was my dream to do the Letterman show, so 
every time these comedians do the show, I know 
it’s their dream, too. I know how to help them get 
there, to be comfortable, to be poised.”

When speaking of Letterman himself, Brill 
couldn’t be more loyal.

“He’s the most giving person I’ve ever met in 
show business. I’d jump in front of a train for 
him.”

As for the highlights of his recent “conversion’ 
experience, Brill said this:

“There have been two amazing moments. Not 
needing to extend the belt and going under 300.”
Known for his unabashed honesty on and off the 
stage, Brill frankly admitted that the live food gig 
hasn’t always been easy.

“In the beginning it took a lot to get used to the 
new regimen, but I’ve done it and I’ve done it in 

an unorthodox way,” said Brill who has broken 
up his time at the Institute to accommodate his 
hectic schedule. 

In speaking of how he has been able to forgo 
temptation and remain committed to his new-
found lifestyle, Brill was quick to compliment the 
man who co-founded Hippocrates over 40 years 
ago.

“The witness of Viktorias Kulvinskas has inspired 
me and helped me to stay on the path.”  

When discussing America’s health and dietary 
habits, Brill is as outspoken as ever. 
“People need to get educated. If we listen to the 
FDA, we will die. The FDA is nothing but a pup-
pet for corporate greed.”

does he ever crave food that isn’t live?
“I miss sushi,’ laughed Brill, who confessed to 
having been a closet seafood lover all his life.

As for what’s ahead, Brill is looking forward to a 
very special day, one that he’s confident is right 
around the corner.

“My next big thing is to go to a men’s store and 
buy a pair of pants without having to go to a big 
and tall.” 

How does it feel to be getting fit?
“GREAT! Now I can live my life and enjoy doing 
what I like to do, because I’m no longer feeding 
my brain. I’m feeding my body.”
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Most of the sprouts and growing supplies avail-
able at the store can be found online at www.
GotSprouts.com. Our new updated website 
features brief factoids of health information on all 
our sprouts and seeds and offers you the avail-
ability to order online: Fresh Cut Wheatgrass, 
Sunflower Sprouts, Pea Sprouts and Sprouted 
Bean mixes. We also carry several varieties of 
100% Organic Seeds: Hard Red Winter Wheat 
Seed, Black oil Sunflower Seed, Speckled Pea 
Seed, Whole and Hulled Buckwheat, Bean Mix, 
Adzuki, Mung, Garbanzo, Red and Green Lentils, 
Fenugreek, Alfalfa, Broccoli, Radish, Clover, Qui-
noa, Millet, Barley, Golden 
Flax and Mila-Chia seed. 
Our Growing supplies in-
clude several sizes of 
Trays, “The Rawsome 
Rack System,” Growing 
Kits, Sprouters, Sprout 
Bags, Organic Soil, Man-
ual and Electric Juicers, 
Instructional DVDs and 
of course we are always 
looking to upgrade our 
offerings to the organic, 
holistic and health-con-
scious public. 

Memberships
Soon, we will be rolling out several membership 
programs to make it easy for busy people to stay 
sprouted! We have expanded our delivery service 
to include as far north as Stuart, Port St. Lucie 
and Fort Pierce areas, and as far south as Lake 
Worth, Boynton Beach, Delray Beach and Boca 

Raton. Of course, we still ship fresh sprouts and 
supplies nationwide, and will continue to bring 
“The Green” where it’s needed most!

raw food social events
Jody and I have also opened our home to a 
“RAWSOME MEET and GREET,” where people 
can share their favorite raw food recipes and 
mingle with other culinary artists. (Visit www.
gotsprouts.com for the next gathering). Usu-
ally, there is an informative lecture or someone to 
demonstrate their favorite recipe!

Sean and Jody Herbert | Got Sprouts?
1880 West 10th St, Riviera Beach, Fl 33404
(561) 689-9464
www.gotsprouts.com

GoT sProuTs?
“Our Business Is Growing!”

by Sean Herbert

The above quote has long been our tagline and humorous play on words, but this past 
month has seen our business literally GROW! Got Sprouts? has just completed a buildout 
of a larger growing facility and base of operations, making us one of the LARGEST sprout 

growers in Florida. Our store, located at 1880 West 10 Street in Riviera Beach, is now open to the 
public Monday-Thursday 9am-7pm, Fridays 9am-5pm and weekends by appointment. 
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“Massage makes you feel like you can conquer 
the world! The intoxicating scents of the aromas 
(which are from our Mother Earth) travel right to 
the brain, giving us a sense of well-being like the 
smell of your favorite baking memory from when 
you were younger. It just makes you feel wonder-
ful,” says Marcia Lane, Massage Therapist, Edu-
cator and Owner of The Lane Spa in Palm Beach 
Gardens. “There will never be a replacement for 
human touch. It rules, it’s awesome and it heals.”

Massage eases your mind.

In the daily hustle and bustle of one’s life, there 
is often no time to meditate or spend time with 
oneself. Having a massage puts the focus on you 
and the present, taking your mind off problems 
of the past. It will allow you to escape your every-
day challenges while a licensed massage thera-
pist’s firm technique eases the tension right out 
of your body.

Massage heals the body. 

Massage hydrates your skin and leaves it with a 
beautiful glow when a therapeutic oil or cream 
is massaged into your body. It relieves and can 
even eliminate pain due to a sedentary lifestyle 
or aging. Manual lymph drainage massage is uti-
lized after most cosmetic surgery to reduce swell-
ing, bruising and discomfort. Used after surgery, 
it can speed up recovery time and help reduce 
scar tissue. Certain styles are great for insomnia, 
the grief process and anxiety disorders. Massage 
therapy has also been proven to improve chron-
ic conditions, such as lower back pain, arthritis, 

bursitis, fatigue, high blood pressure, diabetes, 
immunity suppression, infertility, smoking cessa-
tion or depression. Massage can be a vital part 
of your preventive wellness program since stress 
creates disease, and massage is one of the best 
stress-reducers known to man.

Massage enhances your spirit.

Releasing feel-good endorphins into your sys-
tem, massage creates a sense of well-being that 
can make anyone feel better. A licensed massage 
therapist can administer specialized techniques 
to your body in a way that releases natural sub-
stances from the brain that evoke a pleasurable 
response. Getting away from the hectic pace of 
your daily lifestyle gives you a calmer, happier 
frame of mind. 

Budgeting time and money for massage can be 
a true investment in yourself and your health. To 
start reaping the benefits massage offers your 
mind, body, and soul book an appointment to 
enjoy a Signature Massage at The Lane Spa, a 
full service Day Spa in Palm Beach Gardens. The 
kind and considerate Lane Spa therapists are 
highly educated, skilled, licensed professionals 
that create personalized 60 or 90 minute treat-
ments based upon their assessment of client 
needs. 

For more information about The Lane Spa or to 
take advantage of their monthly specials, call 
(561) 691-0104, e-mail relax@thelancespa.
com or visit www.thelanespa.com.

massaGE
BEnEFiTs
ThE mind,
Body and
sPiriT
by Karen Levine Cantor

While massages may 
feel like a relaxing in-
dulgence, at the same 

time there are an abundance of ben-
efits for your mind, body and spir-
it. With a commitment of time and 
money, regular and frequent mas-
sages can play a part in drastically 
improving your health.
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on your lower abdomen to focus on sending the 
air to your lower abdomen. Exhale completely 
before the next inhalation.

step 2: Apply another drop of frankincense to 
your palms, rub your hands together as de-
scribed above, bring your palms to your nose 
and begin another round of ten breaths; this time 
focus your breath into your middle abdomen and 
mid rib cage area. Rest your hands on your rib 
cage to help you focus your breath there. At the 
end of the tenth breath, fully exhale all the air 
out from your lungs and feel your navel draw up 
toward your spine.

step 3: Reapply the frankincense to your palms 
and inhale for another round of ten breaths, this 
time focusing upon filling your upper chest and 
upper lungs. Place your hands on your collar-
bones to help you focus your breath in the upper 
region of your lungs.

Now put all the steps together for the three-part 
yoga breath so you breathe evenly into all three 
sections of the torso: lower abdominal area, 
middle rib cage and collarbones. Feel free to ap-
ply more essential oil to your palms and inhale if 
needed. Try to keep each inhalation and exhala-
tion equal in length. Follow the breath and the 
scent of the frankincense, imagining the oil and 
the air washing through you. Your steady breath 

and the frankincense oil will help calm your mind 
and bring harmony to your whole body.

exfoliating Massage – a revitalizing 
treatment for tired skin 

400 gm sea salt 
25 ml sunflower or olive oil 
2 drops juniper berry (Juniperus communis) 
2 drops lavender (Lavandula angustifolia) 
2 drops frankincense (Boswellia carterii) 

  
Mix the ingredients in a bowl. Stand in a dry bath 
and gently massage your entire body with the 
aromatic salt working up from the feet. Fill the 
bath with warm water and lie back and relax for 
at least 15 minutes. Your skin will become soft, 
glowing and delightfully aromatic. 

  
Sacred Frankincense essential 
oil comes from the Boswellia sa-
cra frankincense tree and is dis-
tilled at the Young Living distillery 
in Oman. Sacred Frankincense is 
ideal for those who wish to take 
their spiritual journey and medita-
tion experiences to a higher level. 
To purchase Young Living Basil Oil, 

go to www.youngliving.org/owwmedia 
and scroll down about three-quarters of the way 
toward the bottom of the page. 

PEarls oF Wisdom 
From ThE 

GrEEn GoddEss
by Sharon Quercioli

“real difficulties can be overcome, it is only 
the imaginary ones that are unconquerable.” 
theodore N. vail

Quote of the Month:

Yogis throughout the ages have practiced 
pranayama, the art of breathing well. Pra-
na means “breath,” “vitality,” or “energy,”; 

ayama means “to stretch.” Pranayama extends and 
regulates the energy flow throughout the body. Reg-
ular users of Young Living essential oils probably 
know the importance of being able to breathe un-
encumbered, deeply and fully. As we inhale essen-
tial oils, the tiny molecules of the oils enter through 
our nasal passages, into our lungs and then into our 
bloodstream, helping increase the uptake of oxy-
gen, among the many benefits the oils provide.

When we practice special breathing techniques, 
such a pranayama combined with using essential 
oils, we have the ability to clear our minds, calm our 
nervous systems and restore balance in our emo-
tions in a very profound way.

Try this simple pranayama technique with frank-
incense essential oil, which is known as the “holy 
anointing oil.” Frankincense can help ground us 
into a physical experience on the earth plane while 
also helping lift our consciousness to higher states 
of being.

three-Part Yoga Breathing technique
Get your bottle of your frankincense essential oil 
and lie on the floor on your back with your knees 
bent. Place a drop of frankincense into your left 
palm and gently rub your hands together clockwise 
to spread the oil evenly onto your palms.

step 1: Bring your oiled palms up to your nose and 
inhale deeply; first concentrate on lifting your navel 
and lower abdomen for ten breaths. After the first 
three or five inhalations, you may rest your hands 

simple Yoga technique with frankincense



The-Tap.com

A profound spiritual
practice leading to success

in the business of life

In The Tap, renowned real-
estate “rock czar” Frank
McKinney reveals the most
important spiritual principle 
of his astronomical success. 
He explains how God has
tapped him (and taps everyone)
many times in life, answering
prayers and presenting 
life-changing opportunities.
Readers discover how they, too,
have been blessed with a
special ability to succeed, yet
the rewards of their success
aren’t meant for them alone. 

  Frank McKinney ( f rank-mckinney.com) is a f ive- t ime in ternat ional bestsel l ing

author,  phi lan th ropis t ,  and ex t reme r i sk - taker,  bes t  known for  h i s

unprecedented success as a rea l -es ta te ar t i s t  and v is ionar y.  He sees

oppor tun i t ies  and makes marke ts  where none ex is ted before,  des igning,

creat ing, and u l t imate ly  se l l ing some of  the mos t  magni f icen t

oceanfront es tate homes in the wor ld. 

Whether applying his deep, fantast ical creat iv i ty to these

mas terp ieces or  to h is  f i r s t  young reader fan tasy nove l ,

McKinney cons is ten t ly  def ies  conven t ional  wisdom 

to achieve success on his own terms. He is the founder

and di rec tor  o f  the nonprof i t  Car ing House Pro jec t

Foundat ion,  which prov ides homes,  schools ,

orphanages, medical cl inics, churches, clean water,

and renewable food sources to fami l ies in the most

underdevelo ped nat ions.

Burst-This.com

Contrarian perspectives and
strategies for generational

success in real estate

Burst This! presents a
resounding counter-opinion to
the doomsayers and the get-
rich-quick schemers, helping
readers guard against falling
into their traps. From first-time
home buyers to seasoned real
estate deal-makers, investors of
all experience levels learn to
turn the bubble mentality inside
out, transforming it into a
protective force field and a
crystal ball, allowing them to
accurately forecast their real
estate future. 

Dead-Fred.com

A deeply imaginative fantasy
sure to race and gladden the

hearts of all readers

In the brilliant underwater
world called High Voltage,
manatees talk, starfish sing,
and practical-joking clownfish
encourage children to launch
their lunchboxes off the bridge.
Now the fiendish Megalodon,
a 50-foot prehistoric shark, has
laid siege to High Voltage and
dethroned the king. Will
Ppeekk (“Peekie”) and her
friends be able to save Dead
Fred and High Voltage? Read
this book to find out!

Available wherever books are sold.
To order direct: Phone 800.441.5569

Online www.hci-online.com
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The wonderful days of autumn are upon us. Having grown up in Ohio, this 
special time of year brings back many rich and wonderful memories…
leaves changing, hot apple cider…and Halloween. Thanks to my dad and 

brother Ron, our house was always the most decorated in the neighborhood with 
all kinds of spooky looking stuff: skeletons, monsters, cob webs and of course 
scary music. Dad and Ron were always dressed in the scariest looking costumes 
you’ve ever seen. They were so scary looking that some of the younger kids in 
the neighborhood were too frightened to visit our house! Then there was Louie, 
my adorable Shih-Tzu, who would run to the door with a plastic pumpkin full of 
candy every time the door bell rang. These precious memories come alive every 
Halloween.   

And while this season of goodies and goblins is sure to include a pumpkin or jack-
o-lantern or two, before you trash that carved pumpkin on your porch, think again. 
The pumpkin has much more to offer than crooked smiles and a menial filling for 
holiday pies. Pumpkin is one of the most nutritional foods available year round. 
Rich in antioxidants, vitamins and minerals, both the flesh and seeds of the pump-
kin provide many health-boosting nutrients.

Health Benefits of Pumpkin
Alpha-carotene and beta-carotene are potent antioxidants found in pumpkin, as 
are pro-vitamin A carotenoids. Vitamin A promotes healthy vision and ensures 
proper immune function. The beta-carotene in pumpkin may also reverse skin 
damage caused by the sun and act as an anti-inflammatory. Alpha-carotene is 
thought to slow the aging process, reduce the risk of developing cataracts and 
prevent tumor growth. Carotenoids also boost immunity and lessen the risk of 
heart disease.

Pumpkin is an excellent source of fiber; one-half cup serving contains 5 grams. 
Fiber helps reduce high blood pressure and lower bad cholesterol levels, protect 
the body against heart disease, control blood sugar levels, promote healthy di-
gestion and assist in weight loss. The vitamin C in pumpkin boosts immunity and 
also aids in reducing the risk of heart disease and in lowering high blood pressure 
and cholesterol levels. Pumpkin is also a good source of vitamin E, which pro-
motes healthy skin by protecting the body from sun damage and may reduce the 
risk of Alzheimer’s disease and certain cancers.

ThE 
PrECious 
PumPkin

by Sharon Quercioli
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The potassium found in pumpkin is necessary for 
energy production and aids in balancing fluid lev-
els in the body, as well as promoting strong bones. 
Pumpkin is also rich in magnesium, which aids the 
body in hundreds of functions, including promot-
ing a healthy immune system, contributing to bone 
strength and normalizing heart function. Panto-
thenic acid, or vitamin B5, is also found in pumpkin. 
Vitamin B5 helps balance hormone levels and man-
age stress. Then again, the vegetable has a laxative 

action, being useful in cases of dyspepsia and con-
stipation. Pumpkin juice is also useful in cases of 
insomnia, having a number of sedative properties. 

Pumpkin seeds
While pumpkin flesh is nutrient-rich, pumpkin 
seeds also contain essential vitamins and miner-
als for the strongest therapeutic effects. Pumpkin 
seeds are a good source of vitamin E, iron, mag-
nesium, potassium, zinc, and an excellent plant-

based source of omega-6 and omega-3 fatty 
acids. These help in eliminating intestinal para-
sites, cleaning blood vessels, adjusting cho-
lesterol levels and stimulating kidney activity. 
In treating cancer, leukemia, sclerosis, or various 
diseases hard to cure, pumpkin seeds have an 
energizing role. 

How to Use Pumpkin
Fresh pumpkins are typically only available dur-
ing fall and early winter; however, canned pump-
kin is just as nutritious as fresh. Fresh pumpkin 
or canned pumpkin puree can be used to make 
soups, muffins, breads, puddings and smooth-
ies. Pumpkin seeds can be eaten as a snack, 
used to top salads or added to sautéed vegeta-
bles. 

spicy roasted Pumpkin seed recipe 
3 cups pumpkin seeds
1 tsp. ground cinnamon
1/2 tsp. ground cloves
1/2 tsp. nutmeg
Salt to taste

Clean pumpkin seed and allow to dry for at least 
three hours. Spray a flat non-stick cookie sheet 
with Pam. Spread pumpkin evenly on pan and 
sprinkle with seasonings. Bake at 375 degrees 
for 15 to 20 minutes, stirring several so seeds do 
not stick or burn. Watch carefully. Test with fork 
to see if done; when crunchy remove from oven.

Black Bean and roasted Pumpkin 
salad recipe
Pumpkin doesn’t always have to be a dessert 
food. Enjoy it in a fresh salad with black beans, 
lots of crisp veggies, and a zesty lime dressing. 
This recipe makes for a hearty lunch or a light 
dinner.

2 cups cubed pumpkin
¼ cup olive oil, divided
1 clove garlic, sliced
1 (15 ounce) can black beans, drained rinsed, 
drained
½ cup cherry tomatoes, halved
½ cup sliced red onion
¼ cup sliced cucumber
¼ cup sliced celery
2 tablespoons chopped parsley
2 tablespoons fresh lime juice
½ teaspoon salt
½ teaspoon black pepper

Roast the pumpkin: preheat oven to 400 de-
grees. Toss pumpkin in 2 tablespoons olive oil 
with garlic and place in a glass baking dish. Driz-
zle 3 tablespoons water in dish and bake until 
softened for 20 minutes. Remove and cool.

Prepare the salad: combine black beans, toma-
toes, onion, cucumber, celery and parsley in a 
large bowl. Add remaining 2 tablespoons oil, lime 
juice, salt and pepper; toss to coat. Add cooled 
pumpkin, toss gently and serve. 
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We are a country of generous people. 
The creative ways we meet a mul-
titude of needs is as broad as how 

many things need doing, how many hands need 
holding and how many tears need drying when 
the challenges become overwhelming. We ex-
perience living in a state of grace when we put 
another before ourselves. If we are so fortunate 
as to learn to both give and to receive well, the 
gifts are profound and our lives are indeed rich 
beyond measure. And when you can give in a 
manner that is also sustainable for both you and 
the environment, you have the perfect recipe for 
green giving!

It is fitting then, in this the month of breast health 
awareness, that we extend our gratitude to So-
phie’s Closet for supporting us in our work with 
breast cancer patients. If you travel to the Village 
of Tequesta, you will find green giving in action. 
Sophie’s Closet, a lovely, chic thrift boutique, is 
tucked away at 357 Cypress Drive. Here you’ll 
find, designer and vintage dresses, handbags, 
gowns, shoes jewelry and gifts, most gently used 
and some new. Hats, jeweled sandals, cool sun-
glasses complete your wardrobe. Bathing suits 
and a great selection of junior’s clothes keep our 
young women and our daughters happy! Yes, the 
clothes and gifts are splendid, but even beyond 
all that, there is a comfort, a friendliness and a 
sense of “we’re all in this together” when you are 
greeted at Sophie’s.

We hope that you will visit our friends at Sophie’s 
Closet, have lots of fun shopping and support 
their mission to give back to the community by 

donating a portion of their proceeds to Healing 
Touch Buddies. The owners have seen firsthand 
how Healing Touch Buddies gives compassion-
ate support, through healing touch, to those with 
a breast cancer diagnosis. They know that we 
help women prepare for surgery, see them in 
the hospital, provide healing touch around treat-
ments and during that stage when the life as “sur-
vivor” is ahead. In the nearly seven years Healing 
Touch Buddies has been providing service, a few 
of their own friends and associates have bene-
fitted from our program. They are keenly aware 
of the need to support what is sustainable and 
what works. 

thank you sophie! 

October is a special time when we honor those 
we love who are survivors and remember those 
we love who are in spirit now. Please consider 
donating to Healing Touch Buddies in their name. 
Healing Touch Buddies is a 501 (c)(3) nonprofit 
and relies upon donations, gifts and grants to 
support its all-volunteer program. 
To donate, visit 
www.healingtouchbuddies.org  
To volunteer, call 561-741-1671 or contact 
htbuddiesinc@cs.com.

GrEEn GivinG For 
ThE Pink CausE

by Betty Ann Baker

In Sophie’s Closet



no
nP

ro
Fi

T
/C

h
a

r
iT

y
V

O
lu

m
e 

1 
N

u
m

b
er

 6
  »

  4
9

The Sawgrass Nature Center and Wildlife 
Hospital honored their Volunteers Ex-
traordinaire of the Summer, 2010 at the 

Aug 19th meeting of Adult Volunteers. Amanda 
Faro was named the Education Volunteer of the 
Summer for volunteering her time during the en-
tire eight weeks of summer camp. Frank Solis 
was named the Wildlife Hospital Volunteer of the 
Summer for his many hours donated to care for 
the animals in the outdoor habitats.

The Sawgrass Nature Center & Wildlife Hospital 
is a 501(c)(3) nonprofit organization. All wildlife 
lovers and those concerned about the environ-
ment and the betterment of their community are 
welcome to volunteer. Previous experience is not 
needed. Adult volunteers are 18 and over. Junior 
volunteers aged 15 to 17 must be accompanied 
by an adult volunteer.

sawgrass Nature Center’s Nature explorers 
Come and enjoy a hands-on adventure exploring 
our natural environment and the creatures that in-
habit it. The Sawgrass Nature Center welcomes 
Nature Explorers from ages 3-5 to their preschool 
program on the following dates: Wednesdays, 
October 6, 13, 20, 27, 2010 from 10am-11am. 
Cost: $5 for SNC members ($8 non-members) 
per class. Please contact the Center for more in-

formation and to receive a registration form. The 
Sawgrass Nature Center & Wildlife Hospital is lo-
cated at 3000 Sportsplex Drive, Coral Springs, 
FL 33065. (954) 752-WILD (9453); 
www.sawgrassnaturecenter.org. 
Pre-registration is required.   

The Sawgrass Nature Center is located on five 
acres of land in the Sportsplex Park, donated by 
the City of Coral Springs (adjacent to the Saw-
grass Expressway between Sample Road and 
Royal Palm Blvd.). The Nature Center is a place 
where people of all ages can come to observe 
birds, mammals, reptiles and native plants and 
learn to appreciate the beauty of nature in South 
Florida. For information about volunteering, call 
(954) 752-9453 or e-mail sncvolunteers@
gmail.com. Volunteer applications are also 
available on the website. 

Pictured left to right are; Amanda Faro, Education Volunteer Extraordinaire, Robin Reccasina, Director of 
Education, Frank Solis, Wildlife Hospital Volunteer Extraordinaire, Donna Fife, Hospital Manager, and 

Sara Yinger, Educator & Naturalist

saWGrass naTurE CEnTEr 
honors volunTEErs ExTraordinairE
by Robin Reccasina
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Fall…it’s the time when the weather gets cooler and people come home to visit family and friends. 
Loved ones will gather around a dining table with plenty of food to go around. Sadly, a lot of fami-
lies don’t have the luxury of enjoying a nice dinner with family and friends, let alone any meal at all. 

This is a disheartening thought, but there is something we can do to help.

TriCk or TrEaT
hElPinG oThErs on halloWEEn

by Sandra Frens

This Halloween, instead of collecting candy from 
neighbors and friends, try collecting non-per-
ishable food. When you are out taking your kids 
around from block to block, ask if the residents 
can spare any non-perishables. If your plans do 
not include kids, get dressed up and go around 
with a few friends and collect canned goods and 
other dry food items. People are already expect-
ing trick-or-treaters, and, in most cases, they 
have a spare can of food lying around that they 
can give.

This also makes a great party game if you are 
throwing a Halloween Party. Gather your guests 
together and split them up into teams (no less 
than two for safety reasons), and give them a 
time frame of 15 to 30 minutes. Whoever comes 
back with the most food items wins! To provide 
a little extra incentive, you could offer some sort 
of small gift (such as Sprouts plantable greeting 
cards).

sprouts fall Cards
Click the link to order: www.sproutem.com/
category/Fall

Here are a few tips on collecting canned and 
other food items this Halloween. Make sure you 
have a few friends with you. Not only is this for 
added safety, but you can carry more food this 
way. Also, make sure you use canvas bags, 
backpacks or even a rolling suitcase to carry the 
items. Most people tend to give canned goods, 
and too many will break plastic and paper bags 
(plus reusable bags are better for the environ-
ment). If you have access to a wheelbarrow, use 

it! It will mean few trips to the car or house to 
unload the goods. Last, but not least, have fun. 

It’s Halloween!

Don’t know what to do with the food after you’ve 
collected it? Most local grocery stores like Pub-
lix and Winn-Dixie usual start collecting for food 
drives beginning in October. Also try places like 
your local YMCA and community churches usu-
ally have a collection going, too. If you still can-
not find a place to donate the food, try the Inter-
net to find local drop-off locations.

Click the link to find out about Feeding America: 
http://feedingamerica.org

Here are some specific locations in South 
Florida:
Palm Beach Warehouse 
426 Claremore Drive 
West Palm Beach, FL 33401 
(561) 659-5070
Broward Warehouse 
2970 NW 27th Street 
Fort Lauderdale, FL 33311 
(954) 486-7226
Administrative Office and Main Warehouse 
5850 NW 32nd Avenue 
Miami, FL 33142 
(305) 633-9861
Reclamation Center 
1363 NW 155th Drive 
Miami, FL 33169 (305) 474-8805
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vore are all synonymous with local food. Poster 
child for sustainable agriculture, local food inte-
grates production, processing, distribution and 
consumption on a small scale, creating sustain-
able local economies and a strong connection 
between farm and table. 

Need a drink? ethanol is also known as ethyl 
alcohol, the same kind of alcohol you shake with 
vermouth and serve with some olives. Used as 
a fuel, it is added to gasoline. E10 means 10% 
ethanol; E85 means 85% ethanol, and so on. Car 
engines today will operate on E10 without modi-
fication, and most of the ethanol produced in the 
world today is “bio-ethanol,” or ethanol derived 
from the starch or sugar in a wide variety of com-
mon crops or feedstocks.

where’s the Beef? If you purchase $8 per week 
of organic beef in lieu of conventional beef you’ll 
save 98 pounds of carbon dioxide per year.Get-
ting beef from the ranch to your plate creates a 
lot of carbon emissions. Reduce the footprint of 
your beef by buying organic. Farms that raise 
organic beef raise cows that grow to a normal 
size so they don’t create more methane (a green-
house gas 20 times more potent than carbon di-
oxide) than necessary. Organic farmers do this 
by letting the cattle graze outdoors, not giving 
them antibiotics or growth hormones, and per-
mitting them to graze on organic pastures with-
out artificial fertilizers. So keep your beef organic 
and your carbon footprint lean!

Radio Green Earth is a weekly program produced 
for public radio focusing on the environment. The 

program includes an hour of environmental news, 
feature stories, green tip-of-the-week and an up-
date on environmental events in South Florida. 
You’ll hear the latest environmental news and 
from the experts on subjects like marine conser-
vation, alternative energy, green buildings, en-
dangered species, protecting the environment, 
Everglades restoration and much more. RGE in-
forms you about the technologies, products and 
practices you can employ to become greener in 
every area of your life. Hear Radio Green Earth on 
WXEL 90.7 FM, at www.radiogreenearth.
org or on iTunes. 

Radio Green Earth is a production of The Green 
Earth Environmental Education Foundation, an 
IRS 501(c)(3) nonprofit entity. RGE’s operating 
costs are paid by individual donors, corporate un-
derwriters and foundations. RGE depends upon 
web donations. Help Radio Green Earth continue 
to bring the very best in environmental education 
and reporting to public radio!

Donate at www.radiogreenearth.org.

Special thanks to Eco Advisors for supplying us 
with these sustainability tips.

Scientists and engineers offering professional 
consulting on sustainability, environmental and 
green building issues. Engineering a sustainable 
future at www.ecoadvisors.net.

old sneakers… Got a pile of old sneakers that you 
don’t wear anymore, but just can’t bring yourself to 
throw away? How about donating them to some-
one who can use them? Most major shoe makers 
now have programs that will recycle any brand of 
athletic shoe. New Balance for example, will accept 
any footwear you bring to their store – regardless if 
you purchase something or not. Donate old foot-
wear and millions of feet will thank you. 

Hazardous Kitty litter… Clumping clay litter for 
your cat is convenient, but it could also be harmful 
to them. Commercial clay litters can contain com-
pounds like silica and sodium bentonite that can be 
harmful if inhaled or ingested by our feline friends! 
As an alternative, try a plant-based litter made from 

recycled paper, fragrant cedar or naturally clumping 
corn litter. Better for the environment and Fluffy as 
well.     

something fishy… Sustainable fish are caught in 
a way that doesn’t impede the fish’s population 
growth or natural habitat. Unfortunately, many fish-
ing practices in place today do just the opposite. The 
best sustainable choices are Catfish (US Farmed), 
Alaska Wild Salmon, Mahi Mahi, Striped Bass, Tila-
pia (US Farmed). The worst are Chilean Sea bass, 
Sharks and Skates, Red Snapper, Swordfish and 
Bluefin Tuna.

“100 Mile diet”… The local food movement, eating 
local, being on the “100 mile diet” or being a loca-

radio GrEEn EarTh’s 
susTainaBiliTy TiPs

by John Poggi
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“Female and male Florida Panthers don’t ordinarily fight, 
yet we found four females killed by other panthers in just 
six months. That’s after only four being killed by panthers 
in the previous seventeen years. That told us we may nev-
er be able to increase the population beyond this point. 
There just isn’t enough habitat. Panthers are bumping 
into panthers.”

That brutal reality delivered to me with a wistful 
sigh from a big man in the panther movement 
was one of many harsh realities I experienced 

one day slogging through South Florida flatwoods and 
swampland. On assignment for Radio Green Earth, I was 
on a hike in the Florida Panther National Wildlife Refuge 
with wildlife biologist Larry Richardson. Panthers  may 
be bumping into each other, but Richardson, despite 
twenty years working at the Refuge, has bumped into 
a panther in the wild only six times. In this era of instant 
gratification, Richardson’s monkish dedication to the big 
cat, along with all the other folks who work the Refuge, 
is unique  —  without it there would be no panthers left 
alive in Florida.

When Richardson began working to save the panther, 
there were 39 left in the wild. And the Florida Panther 
(Puma Concolor Coryi) is the last species of big cat re-
maining in the wild in the Eastern United States. Now 
there are over a hundred, and it’s getting crowded out 
there. These are big animals. The females get to about 
80 pounds, and the males can be 120 pounds of slash-
ing predator, swift enough to bring down a sprinting dear. 

You see…the panther is a solitary animal that is always 
on the move in search of game. They are extremely ter-
ritorial and need a wide range to wander. Right now their 
range is less than 5% of what it once was. 

a sPECiEs in PEril
ThE Florida PanThEr

Photography courtesy of Larry Richardson

by Jim Jackson
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We were hiking along Route 29 in Collier County, 
about 20 miles east of Naples. Route 29 is the di-
viding line between two huge natural areas: the 
26,000-acre Florida Panther National Wildlife Ref-
uge and the Big Cypress Preserve, about twenty 
miles East of Naples. You’ve seen it if you travel to 
Naples on Alligator Alley. 

We were headed to a wildlife crossing, a man-made 
tunnel under the road, which allows the panther and 
other game to travel between the two preserves 
without crossing the highway. This innovation alone 

saves the lives of untold numbers of deer, bear, pan-
ther and other critters who have learned to use the 
paths under the road. How did they know where to 
put the game trails? They let the panthers tell them.

“The panthers already had their travel corridors es-
tablished. The telemetry data we have been gather-
ing since the ‘80s showed us that these cats have 
been literally walking within yards of this game trail 
for a long time. They showed us where these fairly 
new wildlife crossings should be built,” said Rich-
ardson.

The data comes from microchips the scientists 
have been putting in panther kittens when they 
find them. They can only find kittens if the mother 
has a radio collar. The staff traps the cats; then 
they place the collars on adults and follow their 
movements. They also track panthers so they 
can find them and care for them. The cats are 
located and then sedated with tranquilizer guns 
so that they can check the cats out, fix their teeth 
or treat any other medical issues they may have.
Not that there aren’t other hazards in the swamp. 
As we approached the game trail, we spied at 
least half a dozen huge gators 
sunning themselves nearby. 

Wildlife management is so-
phisticated science, but Rich-
ardson is not beneath getting 
on his hands and knees to 
sniff out the small signs that a 
panther has been nearby. 

“Look here! See how he made 
a little scrape right here? See 
how he piled this up, probably urinated on it. 
That’s how they mark their scent, their territory.” 

Richardson shows me two trip cameras along 
the path, another monitoring tool. He talks about 
what they’ve seen.

“We have some stunning video. We have one 
shot where a deer comes through, walking softly 
in the night, oblivious of what is about to occur. 
Just a few seconds later, we see a panther come 
through, and though we don’t see what happens 

next, we can imagine the panther had venison for 
supper.”

We reach the crossing, basically a tunnel with a 
dirt floor, and the floor is covered in tracks, not 
just of panthers, but also bear and deer. Richard-
son can tell you how big the animal, which way 
it’s going and how long ago it went. So many pan-
ther tracks that there are prints on top of prints, 
a sign there are so many cats they are getting 
in each other’s way. Richardson estimates that 
the hundreds of tracks in the tunnel represented 

five or six different cats that 
use the tunnel, possibly every 
day.

These conditions are a far cry 
from the low point for pan-
thers, which was the year 
1995. At that point, scientists 
were sure the species was 
going to “blink out” as Rich-
ardson put it. So they brought 
in eight female Texas cougars 

and released them into the Refuge.

Immediately things began to improve. 

“Right away we were seeing the deleterious ef-
fects of inbreeding begin to disappear. The tuft-
ed fur on the back, kinked tails, low or no sperm 
count were no longer a problem and within just a 
few years the count went from fifty to a hundred, 
and we thought ‘Wow, this is it!’”

Then they started seeing panthers kill panthers, 
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and they knew they were at an impasse. They 
had succeeded in bringing back the species, 
but now they have run out of room. Richardson 
believes the panther is self-regulating. Panthers 
bump into each other and they fight. One wins, 
one loses. And if they bump into a female with 
kittens, that panther may destroy them all. The 
only answer is more room to roam.

Right now, just over one hundred panthers roam 
in about three million acres of land, and Rich-
ardson is sure that the population cannot grow 
beyond what it is now. With so few panthers, the 
species cannot be sustained. Eventually, the in-
breeding will rise again and new blood will have 
to be brought in. Richardson says we need to 
double or even triple the available range to cre-
ate a self-sustaining population. I said to him, 
“That’s not gonna happen”

richardson replied, “Hope springs eternal.”

Richardson truly believes they can make more 
progress. The day Radio Green Earth visited 
the Refuge, they were performing a controlled 
burn. And Richardson and his co-workers are 
busy constantly renovating acres of the preserve 
by clearing exotic plants and the overgrowth of 
cabbage palms, both of which limit viable use 
of the range. More open range, more deer, more 
food for panthers.

“I’m building a panther factory here,” said Rich-
ardson. “And it used to be so much worse twen-
ty years ago, and we can make it better, but it’s 
going to be at the ballot box, not in the lab. Peo-

ple have to have the political will to spend the 
money to save the species.”

“Why should we care,” I asked, “if there is little 
to no chance of us ever seeing these creatures?”

“Here’s an animal that’s a sentinel,” Richardson 
pointed out. “It watches you come and go in its 
habitat. It watches you come and stay and build, 
and then it leaves. If you have a healthy panther 
population in your midst, what you have is the 
best indicator of a vibrant, healthy ecosystem. 
And that healthy ecosystem pays us back. It 
provides us water and our clean air. This panther 
is basically telling us that everything is OK out 
here. Yes, there are things that have to be im-
proved, that have to be managed, but overall we 
have a fairly healthy ecosystem here and it pays 
us back whether we know it or not.”

For the Radio Green Earth interview
of Larry Richardson, click here:
http://www.radiogreenearth.

org/feb0610.html

If Richardson’s dedication moves you to action 
go to the Friends of the Florida Panther Refuge 
website at www.floridapanther.org and 
learn more. When he is not saving the species, 
Larry Richardson, as you can see on these pag-
es, is a wildlife photographer. 
To see more of his work, go to his website www.
richardsonnature.com. Drop him a note. 
Let him know we’re with him.

Larry Richardson
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You can learn a lot about a person by go-
ing through their trash (just watch any 
private eye movie)  —  and the same 

principle applies to your business. If you haven’t 
taken a close look at your office waste, then you 
don’t have a good idea of your business’ effi-
ciency  —  or lack thereof. Recycling and refuse 
companies can conduct “waste stream audits” 
to determine the amount of your waste  and 
how much ends up in a landfill versus the recy-
cling plant. Then there’s the old fashioned way, 
go through it. Below are a few simple ways to 
start reducing your waste and saving money!   
 
re-use office supplies. Waste stream au-
dits can save money by shedding light on of-
fice supplies that are being tossed and re-
placed, that could easily be re-used. Some 
great examples of this are binder clips, file 
folders, paper clips, and rechargeable bat-
teries  —  all providing opportunities to save 
money by not having to replace them as often. 
  
Identify processes associated with waste. A 
great example of this is a taffy manufactur-
ing company that had a portion of flavored taf-
fy residue left in the mixer at the end of each 
batch. An employee proposed a way to reduce 
the waste: if they mixed a complimentary fla-

vor with the previous batch’s residue they could 
create a new flavor.   As it turned out, the new 
flavors that came out of the idea were huge 
hits with their customers.  In this scenario they 
reduced their waste stream; they reduced pro-
duction cost and time by skipping an after-
batch cleaning of the mixer, and they created 
a new income stream with new flavor offerings.   
Re-use paper. You’ll be amazed at how much 
money can be saved by re-using paper.   Have 
you thought about re-using paper for double-
sided printing?  At our offices, if we print sin-
gle sided and need that paper only for a finite 
time, that paper gets re-used for interoffice 
communications or scrap printing.  This saves 
us about four reams of paper per month, sav-
ing up to $300 per year.  Of course, whenever 
possible go the waste-free route  —  paperless.   
  
Whatever you do, don’t be complacent. Do 
Something! Our kids and their planet are count-
ing on you.
 

                                   
Missy Tancredi is the host of WXEL’S 
Radio Green Earth. She is Vice 
Chair of the United States Green 

Building Council and a consultant for Eco Advi-
sors, LLC.

WasTE noT WanT noT :  ThrEE Easy Ways 
To rEduCE oFFiCE WasTE by Missy Tancredi, Northern Palm Beach  

County Chamber of Commerce



Nozzle Nolen Pest Solutions 
was green back when it was 
just a color. Nozzle Nolen 
serves the Palm Beaches and 
Treasure Coast. It is the only 
company in South Florida to 
offer Green Shield services 
approved by the IPM Institute 
of North America. Nozzle No-
len also has Green Pro certifi-
cation from the National Pest 
Management Association. 

   www.nozzlenolen.com 
   1.800.22.Nolen

Protection You Can Count on
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Looking for the latest ways to go green? 
Plan to attend Palm Beach State College’s 
3rd Annual Green Expo from 10 am to 4 

pm Saturday, Oct. 9 at the Lake Worth campus.

The College’s Green Institute is hosting this free, 
earth-friendly event featuring educational ses-
sions and exhibits for everyone from homeown-
ers to industry contractors. More than 50 exhibi-
tors and sponsors are expected to be on hand 
to display products and services and offer useful 
information on innovative ways to help save our 
planet. 

Sustainability and green living workshops also 
will be held throughout the day. Featured presen-
tations include:

• green stream Mapping by Bob Gilbert, Vice 
President of Green and Sustainable Solutions. 
Learn how to identify green opportunities by 
analyzing conventional waste to minimize envi-
ronmental impact.

• do something! by Missy Tancredi, Vice Presi-
dent of ECO Advisors and host of Radio Green 
Earth, South Florida’s first all environmental talk 
show. Learn how green, sustainable choices 
and behavioral changes can help pave the road 
to economic recovery. This session will address 
sustainability as it applies to our personal lives 
and businesses. 

• wildlife and the BP oil spill by Kirk W. Rusen-
ko, Marine Conservationist for the City of Boca 
Raton, based at the Gumbo Limbo Nature Cen-
ter. Dr. Rusenko will talk about the immediate 
and long-term impacts of the spill on marine 

and coastal wildlife, especially many endan-
gered species such as sea turtles. 

• Using revIt to design “green” by Eugene 
Fagan, registered architect and an adjunct in-
structor at Palm Beach State College. Creat-
ing a building virtually provides a wealth of data 
to evaluate the building’s energy performance, 
including LEED rating data, sun light and shad-
ing, sun impacts from adjacent buildings, en-
ergy usage, tracking recycled materials and 
tracking water usage.

• Certifying a leed Building by Manual Perez, 
Preconstruction Manager at Stiles Construc-
tion. Take a guided tour through the U.S. Green 
Building Council’s Leadership in Energy & En-
vironmental Design  (LEED) standards. Find out 
how to build sustainability into your construc-
tion goals and budget.  

Green Expo activities and exhibits will take place 
at the Education & Training Center at the intersec-
tion of Congress Avenue and Lake Worth Road.   
In addition to presenting the Green Expo, the 
Green Institute at Palm Beach State offers con-
tinuing education courses in environmentally 
sound practices throughout the year. Visit www.
palmbeachstate.edu/greeninstitute.
xml for more information.

We look forward to seeing you at this year’s 
Green Expo. If you’d like to be added to our mail-
ing list, please send your contact information to 
ti@palmbeachstate.edu. 

Please join us and lead toward a more sustain-
able future!

GrEEn ExPo:  
GET ThE Goods
on GoinG GrEEn
by Grace Truman
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gion’s first silver-level LEED certified building. In 
2007, the building was re-certified as gold-level, 
one of the few educational facilities in the country 
to achieve this status. The 76,000-square-foot, 
three-story building is equipped with carbon di-
oxide monitoring, indoor chemical and pollutant 
control, lighting controls, low-toxicity materi-
als, 25% recycled content and reduced energy 
consumption that saves more than 17% in cost 
compared to a traditional building. The floors of 
the building are made of bamboo, a quick-grow-
ing, renewable plant, and the reflective roof and 
glazed windows let in light, but not heat. Out-
door lamps also have been strategically aimed 
to avoid creating light pollution around the exte-
rior of the building.

Florida’s first LEED-certified Gold elementary 
school opened in August, 2008 in conjunction 
with FAU’s new LEED-certified Gold Pine Jog 
Environmental Education Center in West Palm 
Beach. The school and new environmental cen-
ter, an FAU collaboration with the Palm Beach 
County School District, models an environmen-
tal focus, using the natural environment of FAU’s 
Pine Jog property as an outdoor classroom. The 
buildings satisfied all LEED requirements and 
earned credits for water efficiency, energy and 
atmosphere, sustainable site, indoor environ-
mental quality, materials and resources, and in-
novation and design. The school is among only 
a dozen public schools in the nation to be LEED-
certified, and the only one anywhere to be co-
located with a university environmental educa-
tion center. 

Construction of the new FAU High School class-
room building, which houses middle and high 
school students in an innovative, diverse set of 
learning spaces, was completed in July, 2010 to 
LEED Gold standards. The 16,000-square-foot 
building will be used for project work and lec-
tures, with specific subject areas focusing on 
science, art, music and movement. The structure 
consists of seven studios, project space des-
ignated for co-op learning, two lecture rooms, 
music lab, science/art lab and multimedia study 
area. The building collects rainwater, uses natu-
ral light and exposes mechanical and electrical 
systems and data for student study. Outdoor 
spaces are available for a science and art patio 
and an amphitheater area.  

“FAU committed to building sustainable green 
architecture because it made sense,” said Tom 
Donaudy, FAU Architect and Vice President for 
Facilities. “Not only does green architecture save 
operating dollars over the life of the building, it 
also improves the building occupants, health, 
comfort and productivity while reducing pollu-
tion and landfill waste. Our commitment and re-
solve to building green architecture has come to 
fruition.”

By building with efficiencies to decrease its car-
bon footprint, FAU stands firm on its commitment 
to sustainability, meeting the present needs of 
the University without compromising the welfare 
of future generations.

For more information about Florida Atlantic Uni-
versity, please visit www.fau.edu.

As a charter signatory of the American Col-
lege and University Presidents Climate 
Commitment, Florida Atlantic University 

established initiatives to reduce greenhouse emis-
sions and to accelerate research to equip society to 
re-stabilize the earth’s climate. Along with its efforts 
to decrease waste through “tray-less” cafeterias 
and increased recycling with “Move It Out, Don’t 
Throw It Out” campaigns in residential housing, the 
University mandated a policy that all new campus 
construction be built according to the U.S. Green 
Building Council’s Leadership in Energy and Envi-
ronmental Design (LEED) Silver standard or equiva-
lent.

On November 5, Florida Atlantic University will cut 
the ribbon on one of the most environmentally ef-

ficient buildings in the state of Florida – the new 
headquarters of the College of Engineering and 
Computer Science.

“This is one of the most important structures ever 
built on any university campus in Florida because 
it’s a living laboratory of the highest and best sus-
tainability practices,” said FAU President Mary Jane 
Saunders. “In fact, it’s one of the first academic 
buildings in Florida designed to meet the highest 
Platinum LEED standard, and it includes such fea-
tures as a rainwater recycling system, solar panels 
and a garden of native plants on the roof.” 

Several other facilities at FAU have received LEED 
certification as well. The Christine E. Lynn College 
of Nursing building, completed in 2005, was the re-

rEduCinG our FooTPrinT
Fau’s lEEd-CErTiFiEd BuildinGs 

PromoTE susTainaBiliTy
by Terry Gearing
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From biomedical science to  
marine and mammal conservation,

Florida Atlantic University is at the forefront of research... 

Making our world a better place.

Florida Atlantic University, founded in 1961, is currently serving 
28,000 degree-seeking students on seven campuses located along the state’s 
southeastern coastline. The University’s student body, which ranks as the most 
ethnically and culturally diverse in Florida’s State University System, includes many 
men and women of non-traditional age. Long known as an outstanding teaching 
institution, FAU is rapidly developing as a hub of cutting-edge research, particularly 
in the biomedical arena. This process has been accelerated by the University’s 
partnerships with three internationally known biomedical research organizations, 
the Scripps Research Institute, the Torrey Pines Institute for Molecular Studies and 
the Max Planck Society. Additionally, FAU recently received approval from the 
Florida Legislature to establish its independent medical education program.
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UMB Bank of Kansas City recently issued 
a sustainability case study in conjunc-
tion with InkCycle, a business with a 

green line of remanufactured ink and toner car-
tridges known as grenk. The case study reviewed 
how UMB Bank of Kansas City diverted 1,403 
pounds of electronic waste from landfills.
 
Download case study: 
http://jenningssocialmedia.com/
downloads/finalgrenk-umb.pdf
 
Malenda Shahane, Sustainability Manager at 
UMB Bank, said that grenk was a huge help in 
creating a results-driven sustainability program. 
“Thanks to grenk, UMB Bank’s e-waste was re-
duced by 1,403 pounds from May to Novem-
ber 2009. The grenk cartridges have also saved 
an additional $8,508.32 from May to November 
2009,” said Shahane. 
 
According to the case study, UMB’s paper re-
cycling diverted approximately 703.27 tons of 
waste from landfills in 2009, and the compa-
ny’s overall footprint showed a 2% decrease in 
carbon emissions from 2007.  “Now, because 
of  UMB’s sustainability initiatives, there is one 
branch in Olathe, Kansas that is Leadership in 
Energy & Environmental Design (LEED) Silver, 

one branch in Arnold, Mo. that is LEED certified 
and two other branches opening this fall that will 
be seeking LEED certification,” Shahane added.  
“There are many other UMB initiatives on the ho-
rizon that clearly demonstrate both the company 
and its associates’ passion as green advocates.”
 
Brad Roderick, Executive Vice President of Ink-
Cycle, said that having a sustainability program 
designed to eliminate e-waste is what drives him 
to promote the green line of ink and toner car-
tridges.  “Thanks to UMB  Bank and their local 
bank locations, we are working towards a green 
community. Grenk will impact many local busi-
nesses in the near future with respect to eliminat-
ing electronic waste,” said Roderick.  
 

InkCycle is a Kansas City-based company with a 
green line of remanufactured ink and toner car-
tridges known as grenk (http://grenkblog.
com).  The company produces green, educa-
tional Web videos for consumers, corporations 
and the media about recycling electronic waste, 
eliminating over-consumption and lessening indi-
vidual and corporate carbon footprints.

 umB Bank oF kansas CiTy 
divErTs 1,403 Pounds oF 

ElECTroniC WasTE 
 by Valerie Jennings
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This Halloween, don’t just send a card, 
send flowers!
 

Sprouts unique Halloween Cards are printed on 
eco-friendly, plantable seed paper. Handmade 
from 100% recycled paper and embedded with 
flower seeds, when Sprouts cards are planted 
they grow beautiful wildflowers! Planting instruc-
tions are printed on each 5.25” x 4” card and cus-
tom designs/inside printing are available. Please 
call (561) 840-8089 or e-mail info@sproutem.
com for a custom or large quantity price quote.

shipping service
All orders placed over the Internet are shipped 
UPS Ground. If you need rush delivery or your 

order needs to be shipped outside of the U.S., 
please call a Sprouts representative at (561) 840-
8089.

Founded six years ago by Sharon Quercioli, a life-
long entrepreneur with over twenty years in the 
recycle industry, Sprouts products include greet-
ing cards, bookmarks, Blooming Boxes™ and a 
host of custom marketing pieces − all of which 
grow beautiful flowers when planted. Sprouts 
products can be purchased directly from the 
company’s Web site (www.sproutem.com) 
or custom printed to accommodate various vol-
umes, sizes and print specifications. 

GrEEn GoodiEs

To purchase these cards, go to www.sproutem.com/category/Fall



Custom Products
Greeting Cards
Holiday Cards
Bookmarks

Memorial Cards
Promotional Items

Favors & Tags
Invitations

Fundraising Programs
Marketing Materials

Plantable Seed Paper Products
Sprouts 100% recycled handmade 

plantable paper is filled with flower seeds.  
When the paper is planted, your message 

is remembered for months as the recipient 
watches easy-to-grow Sprouts become 

beautiful flowers!

7713 Sandhill Court     |     West Palm Beach,  FL 33412     |     www.sproutem.com     |     Phone:  561-840-8089     |     Fax:  561-622-9420 

Eco-Friendly Plantable Seed Paper 
Products That Grow Flowers!

Send a Message
that Grows

Flowers!
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The Blue Friends Group of Loggerhead Marinelife 
Center announced its Go Blue Awards Finalists at 
the Blue Friends social held Sept. 16 at PGA National 
Resort & Spa’s iBar in Palm Beach Gardens. The win-
ners will be announced Oct. 22 when PGA National 
again plays host for the annual Go Blue Awards Lun-
cheon. At the upcoming event, Tiffany & Company, 
Palm Beach Gardens will provide the beautiful crystal 
awards, and Lilly Pulitzer, Palm Beach Gardens will 
present an informal fashion show. National Geograph-
ic’s Brian Skerry will be the featured speaker. Tickets 
to the upcoming event are $65 and are available at 
www.marinelife.org or 561) 627-8280 ext. 103. 

Here’s a list of the finalists:    
eleanor fletcher award 
- Jim Abernathy-Scuba Adventures
- Michael P. O’Neill-Photographer/Conservation 
 Educator 
- Nathaniel Reed-Everglades Foundation 
- Penny Sheltz- Local Journalist 
 
Blue Business of the Year 
large Business: 
- Florida Power & Light Company
- Pizza Fusion Corporation 
- Tropical Shipping

small Business: 

- Lagoon Keepers 
- Palm Beach Maritime Academy 
- Radio Green Earth
- Sprouts 

Blue friend of the Year 
- Steve Allen-Palm Beach Maritime Academy 
- Michael J. Bresette-Inwater Research
- Jocelyn O’Neill-Environmental Education 
 Coordinator Loxahatchee River District 
- Beth Smart-Dolphin & Marine Medical 
 Research Foundation
  
Blue ambassador of the Year 
- Cyndi Lenz-Filmographer 
- William Djubin-Ocean Rehab 
- Barbara Savastano-LMC Volunteer 
- Capt. Donald Voss-Marine Clean-up Initiative, Inc.
  
The Blue Friends Group of the Loggerhead Marinelife 
Center is an active social group of ocean conserva-
tion enthusiasts and LMC supporters who meet to 
network, educate, plan and promote conservation ef-
forts. Become a member of this dynamic networking 
social group of ocean conservationists and LMC sup-
porters. The Blue Friends will party and network, plan 
great events, participate in beach clean-ups, enjoy 
the outdoors and more! For more info about the Blue 
Friends, e-mail: bluefriends@marinelife.org

loggerhead marinelife announces  
Go BluE aWards FinalisTs

by Glenn R. Swift
Photos by Bill Barbosa

Lynne Wells (center blue dress) surrounded by 
Blue Friends.

Dana Middleton, David Middleton, Sharon Quercioli and 
Jim Jackson

Blue Friends Finalists
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It was a great day to be pink  —  and Elvis was definitely in 
the building. Over 450 people attended the Pink Tie Friend-
ship Luncheon at the Port St. Lucie Civic Center recently, and 
more than $23,000 was raised to help the organization, which 
helps uninsured and underinsured women and men in St. Lu-
cie, Martin and Indian River counties battling breast cancer. 
The crowd was in a festive mood, and everyone was busy 
checking out the silent auction items and the quilt pieced with 
love by Martin County Quilters. And while it was no surprise to 
anyone that Pink Tie Friends supporters are generous, every-
one in attendance was shocked and delighted to learn that the 
50/50 raffle alone raised just under $4,000.

The Annual Pink Tie Friendship Luncheon celebrates survival 
and honors loved ones touched by breast cancer. The event 
was also the perfect opportunity to meet the twelve dynamic 
individuals who are featured on the Pink Tie Friends now-leg-
endary annual calendar. The 2011 calendar, which was un-
veiled and sold for the first time at the August 21 luncheon, 
has grown considerably and been completely redesigned by 
the award-winning team of Mitch Kloorfain and Wendy Dwyer 
of Gorilla Magic, so of course it’s unique! In addition to featur-
ing survivors, each day of the year celebrates an individual 
whose life was touched by breast cancer. 

To learn more about Pink Tie Friends, please visit 
www.pinktiefriends.org. 

Pink Tie ladies hosT annual 
FriEndshiP lunChEonby Wendy Dwyer

Photos by www.gorillamagic.biz

Pat Schmader & Elvis

Elvis (Darrell Dunhill) & Calendar Girl, Dale Rosas

Cheryl Caldwell
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Pink Tie Friends present & 
Former Calendar Girls

May Horn, Ruth Woodbury, Hal Horn

Nancy Sailer & Aileen Pruitt

Mitch Kloorfain & 
Nancy Sailer



our Wonderful World    
 Presents

Classic rock of the 60s & 70s!
A ConCert to Benefit HeAling touCH Buddies

featuring two of south florida’s Premier Acoustic rock Acts:
scott Benge Acoustic remedy 

Performing the ageless classics of  the Beatles, Crosby, stills & nash, the doors, Cream, James taylor, 
Jefferson Airplane, Bob dylan, the Allman Brothers, and many more…

Date: december 4, 2010 | time: 7:00 PM | Place: Mos’art theatre
700 Park Avenue lake Park, fl

Pizza, Beer & Wine, non-Alcoholic Beverages Available                                                                                                 
tickets: $35 per person

Chinese raffle & door prizes with all net proceeds to  support Healing touch Buddies, a local non-profit  
dedicated to improving the quality of life of those challenged with a diagnosis of breast cancer.

to purchase tickets, visit www.mosarttheater.com or call:  (772) 323-6925 | glenn@owwmedia.com
for more information about Healing touch Buddies | http:/www.healingtouchbuddies.org | 561-741-1671

A copy of the official registration and financial information may be obtained from the division of consumer services by calling toll-free (800-435-7352) with in the state. registration does not imply endorsement, approval, or recommendation by the state. # Ch30910 htbuddies is a 501c3 tax exempt charitable organization.
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Riverside Theatre’s 2010-2011 Stark Mainstage 
Season will be the theatre’s most ambitious 
season ever with three blockbuster Broad-

way shows and a new musical based upon a legend-
ary actor. Starting its 37th season, Riverside Theatre is 
coming off one its most successful seasons, which in-
cluded the phenomenon that was 42nd Street. Build-
ing on that success, the new season will include three 
large cast, Broadway award-winning musicals and the 
smaller musical biography on James Cagney. 

“42nd Street was a game changer for the theatre,” said 
Allen D. Cornell, Producing Artistic Director for River-
side Theatre. “The success of that production along 
with the support from patron producers and the com-
munity at large was incredible, especially when you 
consider the financial difficulties all around us. With 
over 23,000 people seeing 42nd Street, our risk in cre-
ating such a huge, expensive show was well worth it. 
The excitement within the theatre walls, let alone the 
community, was palpable. To keep that momentum 
going, the theatre needs to create the musical extrav-
aganzas that people want to see and that only Riv-
erside Theatre can create on the Treasure Coast. I’m 
very happy to announce this great season of spectac-
ular entertainment. Having these acclaimed Broadway 
shows on our stage takes the season to an incredibly 
high level. Riverside Theatre’s goal has always been 
to present shows that entertain and uplift our patrons, 
and in challenging times we all need a good dose of 
cheer. Live theatre can give that and so much more.” 

The 2010 – 2011 Stark Mainstage Season begins in 
October 2010 and ends in May 2011 and includes four 
great musicals. Subscriptions for all four Mainstage 
productions start as low as $115. A 3-show subscrip-

rivErsidE ThEaTrE 
announCEs 
BloCkBusTEr 
sEason
 by Glenn R. Swift

Photo by Tom Smoyer
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tion package, which includes the three shows 
form January through May, is also available and 
starts at $90.  

the 2010-11 stark Mainstage season

Cagney!
Book by Peter Colley 
Music & Lyrics by Robert Creighton and 
Christopher McGovern
October 28 – November 14, 2010

Cagney! is the high-
stepping, explosive 
new musical about 
legendary star and 
the screen’s greatest 
tough-guy, James 
Cagney. Cagney! 
follows the actor 
from his humble 
beginnings in New 
York City’s Lower 
East Side through 

his rise as a vaudeville song-and-dance man to 
his superstardom in Hollywood. Filled with show-
stopping song and dance numbers from Yankee 
Doodle Dandy, The Seven Little Foys and many 
others, Cagney! is a dynamic musical tribute that 
will have audiences cheering. 

guys and dolls
Music & Lyrics by Frank Loesser
Book by Jo Swerling & Abe Burrows
Based on the stories of Damon Runyon
January 13 – February 6, 2011

A beloved clas-
sic, Guys and 
Dolls features 
one of the 
greatest musi-
cal scores in 
the history of 

the American theatre. It tells the tale of Nathan 
Detroit who bets fellow gambler Sky Masterson 
that he can’t make the next girl he sees fall in 
love with him. When that “next girl” is a pure-at-
heart Salvation Army-type reformer, that’s when 
the fun really begins. Meanwhile, Nathan is hav-
ing trouble with his own girlfriend, who after 14 
years of dating is ready for marriage. With the 
unforgettable songs “Luck Be a Lady,” “A Bushel 
and a Peck,” “Sit Down You’re Rockin’ the Boat,” 
and many more, this dazzling musical comedy is 
the perfect balance of story, dance, music and 
romance.

the Producers
Book by Mel Brooks & Thomas Meehan
Music & Lyrics by Mel Brooks
February 24 – March 20, 2011

Winner of 12 Tony 
Awards, The Produc-
ers is one of Broadway’s 
biggest blockbusters. 
Based upon the hit 1968 
film of the same name, 
this Mel Brooks mas-
terpiece chronicles the 
hilarious adventures of 
washed-up Broadway 

Photo by Rob Downey



Photo by Rob Downey

The 750-seat, state-of-the-art Riverside Theatre 
in Vero Beach is one of the most highly renowned 
producing theaters on the east coast of Florida.
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producer Max Bialystock and his mild-mannered accountant Leo 
Bloom, as they scheme to get rich quick by producing the most noto-
rious flop in the history of showbiz. What they don’t know is that after 
all their hard work, the musical ends up being a smash hit!  The Pro-
ducers is a hilarious tour-de-force that spoofs the big, old-fashioned 
Broadway musical while paying tribute to it at the same time. 

Buddy, the Buddy Holly story
By Alan Janes and Rob Bettinson
April 7 – May 1, 2011

Tap your toes along with this exciting 
musical retelling of the life and times of 
Buddy Holly. Buddy, the world’s most 
successful rock ‘n roll musical, chroni-
cles the legendary musician’s short yet 
spectacular career. From his meteoric 
rise to stardom to his last unforgettable 
concert in Iowa, this vibrant musical in-

cludes 20 classic hits including: “Peggy Sue,” “Chantilly Lace,” “La 
Bamba,” “That’ll Be the Day,” and many more. Buddy is a rock ‘n roll 
celebration that will have you dancing in the aisles!

3-Show and 4-Show Subscriptions are now on sale for the Stark Main-
stage and start as low as $90. Call the Box Office at (772) 231-6990 or 
(800) 445-6745 to order tickets or get a season brochure.

Riverside Theatre is located at 3250 Riverside Park Drive in Vero 
Beach. Riverside Theatre programs are sponsored in part by the State 
of Florida, Department of State Division of Cultural Affairs, Florida Arts 
Council and the National Endowment for the Arts. Riverside Theatre is 
a member of the Cultural Council of Indian River County. 

For more information about the Riverside Theatre, please visit 
www.riversidetheatre.com.

Photo by Rob Downey

The Riverside’s Waxlax Theatre or Second 
Stage seats 250 and is used for smaller, 
challenging theater, cabarets, lectures and 
receptions.



Box Office: 772.231.6990 or 800.445.6745                www.riversidetheatre.com

Cagney!
Oct. 28 - Nov. 14, 2010

Buddy, 
The Buddy Holly Story

Apr. 7 - May 1, 2011

Stark Stage Series

Guys & Dolls
Jan. 13 - Feb. 6, 2011

The Producers
Feb. 24 - Mar. 20, 2011

“A high-stepping new musical about the silver 
screen’s greatest tough guy!” – The Miami Herald

“Glitzy & Bold!”– Associated Press

“Hilarious!” -  The New York Times

“Remarkable…it’s a bona fide crowd pleaser” – Variety

GREAT SEATS FOR FOUR SPECTACULAR SHOWS START AS LOW AS $115 SINGLE TICKETS GO ON SALE OCTOBER 5!

3250 RIVERSIDE PARK DRIVE, VERO BEACH

Health Promotion 
Foundation for Gate Lodge 

Hanley Center
Sponsors

Allen D. Cornell, Producing Artistic Director                            
PROFESSIONAL THEATRE FOR THE TREASURE COAST

Don’t Miss Our Blockbuster Season!
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The decade-old Florida Classical 
Ballet Theatre, under the direc-
tion of Artistic Director Colleen 

Smith, is excited to announce its up-
coming season, along with some veteran 
talent added to the company. After 30 
years as Ballet Florida’s Ballet Mistress, 
Claudia Cravey has joined the faculty of 
Florida Classical Ballet Theatre and its 
school, The Esther Center. Former Ballet 
Florida dancer Rogelio Corrales will join 
Lily Ojea and Marshall Levin as the com-
pany’s third full-time professional dancer. 
Additionally, guest artists from around 
the country will perform throughout the 
season. This season’s company will also 
include apprentice dancers Jessica Hal-
ey and Marinna Kus, along with trainees 
Madeleine Miller, Daylan Sleva and Gi-
anna Beata.

Four beautiful ballets will be performed 
during FCBT’s tenth season. Beginning 
with the hauntingly beautiful score by 
Prokoviev, the company will present a 
“fresh for fall” masterpiece of the classic 
happily ever after tale, Cinderella.  This 
ballet includes a Stepmother, Fairy God-
mother, Prince Charming and THE most 
beautiful girl at the ball, which all makes 
for the best in ballet magic.  

Other ballets to be performed during this 
season will include the holiday classic, 
The Nutcracker, to be presented over 
Thanksgiving weekend, followed by the 

whimsically funny and time honored clas-
sic ballet, Don Quixote in March. Round-
ing out the season will be To Russia with 
Love, a compilation of  ballets, includ-
ing the original biblical ballet, For Such 
A Time As This, The Story of Queen Es-
ther (also to be performed in Russia dur-
ing the summer of 2011), along with other 
shorts ballets.  
 
the performance schedule is as fol-
lows: 

Cinderella, October 9 at 
2pm and 7:30pm; 
the Nutcracker, November 26 and 27 
at 2pm and 7:30pm; 
don Quixote, March 25 at 2pm 
and March 26 at 2pm and 7:30pm;
to russia with love, May 27 at 
1pm and 7:30pm.    

All performances are held at The Eissey 
Campus Theatre in Palm Beach Gardens. 
Ticket prices are $22-32. Season ticket 
discounts are offered at $76 balcony, $96 
side orchestra and $116 center orchestra. 
Order early for the best seats. For tickets, 
call the box office at (561) 207-5900. 

Florida Classical Ballet Theatre is com-
mitted to preserving the art of classical 
ballet, enriching our community with the 
beauty of ballet and impacting young lives 
through the discipline of dance. For more 
information about Florida Classical Ballet 
Theatre, visit www.fcbt.org.

Florida ClassiCal 
BallET ThEaTrE 
announCEs 
TEnTh sEason

by Jennifer Iacobucci





Palm Beach County’s Premier Indie Film Theatre
700 Park Ave. Lake Park, FL 33403
mosarttheatre.com   (561) 337-6763

•Movie Premieres
•Live Music
•Live Theatre

•Improv Comedy
•Art Openings 
•Private Parties



Veronica P. Mcleod, MBA, CDFA
Associate Vice President - Investment Officer
3399 PGA Blvd., Suite 400
Palm Beach Gardens, FL 33410
561-776-4337 • 888-246-7564
veronica.mcleod@wfadvisors.com

Wells Fargo Advisors, LLC, Member SIPC, is a registered broker-dealer and a separate non-bank affiliate of Wells Fargo & Company.
 ©2009 Wells Fargo Advisors, LLC. All rights reserved. 0809-4388 [093685-v1] A1444 

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Everyone has retirement dreams. What can you do to help fund yours? Does your retirement income strategy work in
today’s environment and in tomorrow’s? How will you protect your retirement assets?

Call today and together we’ll find answers to all your questions.

Variable annuities are long-term investments suitable for retirement funding and are subject to market fluctuations and 
investment risk.

Guarantees based on the claims-paying ability of the issuing insurance company.
Guarantees apply to minimum income from an annuity; they do not guarantee an
investment return or the safety of the underlying funds.

Where can you find guaranteed
retirement income?



sharon Quercioli, 
Co-founder & 
President 
Sharon Quercioli is a 
highly successful en-
trepreneur with over 20 
years in the recycle in-
dustry. The former Vice 
President of Static Con-
trol components, Inc. 
and four-time president 
of her own companies, 
Quercioli is widely rec-
ognized as a market-

ing guru and has consulted numerous companies 
across the United States. In 2004, Quercioli found-
ed Sprouts, Inc., an innovative company that uses 
100% recycled paper embedded with flower seeds 
to create a diverse array of eco-friendly products 
including greeting cards, bookmarks and unique 
marketing pieces that grow flowers when planted. 
In 2009, Sprouts was named Small Business of the 
Year by the Northern Palm Beach County Chamber 
of Commerce, and in 2010 the company received 
recognition by the U. S. Chamber of Commerce for 
being one of the leading small businesses in the 
country.

glenn swift, 
Co-founder 
& editor in Chief
Mr. Swift has written for 
a number of high-end 
publications across the 
United States and over 
the past decade has es-
tablished himself as one 
of South Florida’s lead-
ing journalists. Winner 
of the Florida Magazine 
Association’s Bronze 

Award for Excellence in Writing, Swift hosts his 
own radio show, 24Seven Palm Beach Live, on 
WPBR 1340AM, which is heard every Friday from 
9am to 10am along Florida’s East Coast from Palm 
Beach Gardens to Ft. Lauderdale and streams live 
at www.wpbr1340am.com. Swift is also the Co-
founder of 24Seven Digital Media, LLC and the for-
mer Managing Editor of California-based Advisys, 
Inc.  —  one of the nation’s most highly respected 
e-publishers for the financial services industry.

dori Beeler, 
art director
A native Southern Californian, 
Beeler graduated with a BFA 
from Cal State University Fuller-
ton in 1995. Since graduating, 
Beeler has worked profession-
ally in the graphic design indus-

try for numerous companies and ten years ago 
founded her own firm, where she served as op-
erating project manager and senior graphic de-
signer. Her vast experience ranges from develop-
ing Web sites to designing high-end craft books. 
Beeler is also the Graphic Designer for 24Seven 
Digital Media, LLC.

rev. lindsay Babich, 
Columnist
Teacher, explorer and 
trusted guide to al-
ternative medicine and 
New Age therapies, 
Lindsay Babich is the 
engaging and inspiring 
co-host of The Art of 
Living Well with Char-
lotte and Lindsay,” a 
daily radio talk show 
on Lake Worth’s WPBR 
1340 AM.

 
An interfaith minister, Healing Touch and aroma-
science practitioner, Babich is the Dean of the Col-
lege of Metaphysics and Spirituality of the UHSS, 
a soon-to-be-launched virtual university. She has a 

longstanding interest in holistic practices and has 
been involved in the development and dissemina-
tion of many integrative products and services.  
Babich studies with the world’s foremost expert 
on essential oils and healing, D. Gary Young, and 
received her certification as a Healing Touch Prac-
titioner from Healing Touch International.  

Charlotte Mcginnis, 
Columnist
Charlotte McGinnis, a 
personal development 
counselor, interfaith 
minister and expert on 
holistic health and well-
ness, is the co-host of 
a daily radio show, The 
Art of Living Well with 
Charlotte and Lindsay, 
on Lake Worth’s WPBR 

AM 1340. McGinnis is a success strategist whose 
passion and purpose is to help people solve prob-
lems, define their goals and create a plan to make 
it happen.  

McGinnis enjoys sharing her insights with others 
and has lectured in the United States, Canada, 
the Caribbean and South America. In the spring of 
2009, she became a certified LifeSuccess Consul-
tant, which has enabled her to combine spiritual 
thinking with practical coaching to reach greater 
audiences with more pertinent and actionable ad-
vice. She offers seminars and individual sessions 
in Zen Golf, A Course in Miracles and life and busi-
ness strategies.


